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Again and Again -and 

Again 

~~ccoccc.s=w:...-e. 

When you buy a Malaari Die you buy extra strength and 

length in the outlef end of the chamber. This construc

tion insures that the dies will last longer before they will 

require re-finishing; also that their strength will allow for 

refinishing again and again---many times. These repeat-
ed re-finishings save the purchase of new dies, so a Maldari 

Die is by far the cheapest in the end. And when you 

die will be as 

If Not You 

have us 

good as 

do the re-finishing 

new. Have You 

work, your 

Our Catalog? 
Are Welcome To A Copy for The Asking. 

F. MALDARI!&~BROS., INC., 178·180 Grand Street, NEW YORK CITY 

v 

"AmeriCQ'. Lf!adin, Die "'d,e" (IIr Ol'cr 21 Yca" with 
Management ContinuouJ/y Rdained in SCtnJe Family." 
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Honor Roll of Subscribers 
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HE MACARONI JOURNAL 
* 

TO ENAIILE you to cash in on the National 
Macaroni Advertlsin!! Campai!!n you must 

insist on Quality. Every new consumer started 
as a result of thIs ndvertlshl!! must be retained 
as a permttnent customer. Good Quality alone 
can be counted on to accomplish this. 

Never before, in our opinion, has macaroni had 
a better chance to occupy the position it de
serves on the family tnble. 

And ne\'er before have ntullufacturcrs who 
insist on Two Star Semolina had a better op
P?rtunity to !!et their share of this busincss. 
\\ hy? IIceause Two Star can alwllYs be de
Ilended upon for hi!!hest quality and absolute 
uniformity. 

MINNEAPOLIS MILLING COMPANY 
New York"Offic Minneapolis, Minnesota 
410 Produce EJ.:illmA~ .C,h,I"'Na~lol ffihl", 

I ," c Aan An. 
Office. 

DOlton Oft\ct!, 
117 Milk Street 

San Prand.lco omce, 
Merdlanla Elch. Dldll, 

1 . 

* Volume XI 
APR1L 15. 193a Number 11. 

ADVERTISING ---The Business Stabilizer 
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Spirit of Enthusiasm Shown in 
Letters and Endorsements 

---All Sections Join in Chorus of Praise and Confidence 
Elllh\l :, ia~"1 aud coopcrat:on on the 

, .. ul oi the whule IlItluslry nrc after ;.11 
the olll slallllill l:: facl ors whirh have 
Imllllo:hl ;lhnut Iht' success of the hulus
try'» C:III1I':ll/-:1I oi promotion ami )luh
Iicity. 

Each lIay :ultliliuual t.' \'idl'IICC of the 
('nthusia slic Ilarkin).:' uf the 111:111 is hrill/{ 
fl:ech 'ed i rlllll all I 1OIf1 S o i the country. 
It is this spirit whidl ha s m:lIle it pos
sililc to pass the million mark. 11 is this 
S.l1llC spi rit which will l' n a lJlc the In
llustry In l'arry Ihe plan un 10 C\ 'tll a 
J.:'rt';lll' r SUCCt:ss, filially CSIOIhli shillC ~I ac
aroni I'rollucts ill their riJ.:htful IWl5il ion 
il". Jluhlic fa \' lIr. 

:'IIlan}" Ic lll'!'S ;ulIl cllllnrsclllclllS lI\ani-
1\'511111: this l'lI thusiasm, ha ve hccn re
n ·j\,t',1 al Canlllaij.:"11 Hcatlquarlers, Typi
cal IIf lite spirit IIf coflpe ratifltl alltl l'n
thu siaslll is Ihe leiter (olllilll; from 
fial'lano Vi\'iano, vin' pr('sident of thc 
V. Vi\'iallil & Ilrns. ~Iamlfal'turillg: Com
pally. IIIC, . !:i t. Louis. ~I o, He s.,ys : 

11 :11 iliiol l'l'tl1 al'l'uillll,.1 ~';I'e cha;rmal1 fOf 
~1; ~~tJllr; III ,he X;lt ill l1a! t\.h,t r1; ~ illg Cam
I':I;!:II , 1 lI' i ~h tu fu mmr lHl the I'lIllli ('; I)' Com· 
miller 1111 in l'am .. SI "Iuka\'uu III I 'tomn l ~ Ih~ 
gruII'lh of Ih o: ~1 ;lrarull1 IlIthutry, ~Iy r an· 
,Ii.1 01); 11 11111 is Ilml Ihis C:llnl'a i):11l 11'111 n lu· 
e:III ' "TIlt' ~Ii\li .. ns" 110 Iho: \';Ial iml"ut;mce 
I)f 1111' c"mu,nI'IilOu flf 1l1:1(':HIlI: i as a fllmb· 
mr nwl flO'~1. \\'~ i ll Ihe ~ I ;II~ of ~lin()lIri 
han' ~1I1,~eri"l' ,1 "Uf mural ;1111 financial SIlP
I .. ,n 1I1Y,{, alli l I h0 11C thai the oth~ r ,lain 
will !:TI'l'\ this rallll':I; j(1I with e'llIal ('11111115' 

iasm: ~Ia)' :111 toll f fdlow :nsoc:, lu jilin in 
wllllklll'arlrt\ r ,mp"fallull al1ll Iherd,), '\r ri ,'e 
Ihe IIIlll1elUnS I,ellefil. from this Gre:ll umln· 
lakin!:, for we all fa\'l,r tlte ath'allcrlll rnl of 
III" ~larartlUi 11II11I ~ lr)'! 

~Ir. Vh'iilnll irutll the start has heen 
unt' IIf Illl' most a!'a::ressi\'e allli t'llthus
iaslk prllpullclIlS tlf the I-'roj.:"r:l1ll in the 
whole illdustn', He has thrown Ihe (ull 
\\'eiJ:hl of hi ~ influcnce and pe rsonality 
inlo the lask of putting the Call1ll!liJ.,'1l 
anUS5, llis iLttitutle is well reflected in 
hi s !>lall'll\l'IIt : " I wish to make it untler· 
s tood Ihal I will do all in 111)' power for 
the heuclil uf the great advertising cam· 
paign (or Ihe ;lth 'anccmt'nt of the Mac· 
;IHlIli Jmiuslry. I fed that herein lies 
th e sah'ation Ilf our Industry," It is 
la rgely tlue til tlte ulltiring efforts of Mr. 
\ ' iviann Ihat Missuuri has rcspontled as 
it has 10 the National Cam[l3ign. 

Till' entire southwest is also well rep· 
resented in the title of enthusiasm, One 
uf the leading manufacturers in the dis
Iri ct is the Fort Worth Macaroni com-

pall,\', 0111,1 this l'(lIlIp.1ny has a)so laken 
the Iea rl in linin).: up the industry 
thrnuJ:hnul thl' elltire scclion, N, T. 
~Iazza IIf Ihis Ilrngrl'ssive organi zation 
writes as f (lllow~ : 

" After lonki nl; inlo every phase of this 
prnJ:ralll, the planned nll'thmi of teach· 
inJ: the Jluhli l' the \'aluc :IIU) advanlngl'S 
oi m:lcarqni alii I mncaroni prooucts, W!! 
arc cOlwinccti Ihat it is the logical way 
In prOCt'l'tl. al1l1 we arc glad to be a part 
I'd ii , 

"Surely nu onc will doubt the ncces· 
sit\' of such an 1'1Iucaiinnai program, 
Ce'rtainly Wt' all kllow alltl realize that 
110 indi\'idual can do Ihi s cducational job 
aloue, It lIlust t.c done if we arc to keep 
on the incline in our husiness. both in 
\'IIIUllle OInti profits, and it is up to each 
antI e\'cry one o f tiS to do our 1)'11'1. Thi s 
COtllll.'rati\'c 11\n\'cmellt therefore makes 
it pHssihle for us as all industry to uu 
what we ilS individual s cannot t10 : creatc 
a demand ior our I)wduct, 

"Of cnurse it is ~oinl; to 1),1)' us, \Ve 
Coll1ll0t sec how any malluiacturer can 
fail to J:1'I a mi~hlY ~ood retum on hi s 
im'csltnent \Ve can St'e, however, how 
it can he quite costly for any hl:lllufac
turer whn fai ls to he in this cooperativc 
cffort. Failure In get the atl\'antages o f 
this call1p.1ig:n will certainly pro\'C ex
pensi\'e tl.l every manufacturcr whu may 
elect to cunti nue fightiuj.:" this hattIe 
alone, 

"We arc urginj.:" yuu therefore, to gel 
in. Let's make this ullallilllous. It is 
what we h:l\'e Ix'cn wanting. organi7.cd 
in such a way as to he nearly fool proof, 

and I "'y, LET'S GO!" 
Such glowing cwlnrscmenls atld 

pledges o f coopcration an' trPical of the 
sentimcnts of the enlire industry. Suc
cess cau hardly lit: denied to slIch a spirit 
of determination amI enthusiasm, pro· 
\'iding, of course, it can be maintained 
throughout the entire battle. 

As Others View It 
Tlte Nati onal Cooperative Ad\'ertis

iug Campaign to bring about an in· 
crease in the consumption of macaroni 
products soon to be 1:lunched by the 
proJ.,'Tcssi\·e manufacturers o f the coun
try has aroused nation wide interest, 
not on ly am onG' the manu!acturers and 
distribulers hut among all who arc in
terested in publicity as a business pro· 

motcr, At r:lIldom arc selected the iol· 
lowing references tn thc campaign :-

SphagheUi An International Dish 

Mrs. Ida II. Cornforth, well 
in the homc economics and I 

field ;lnd an eXJlert demonstrator oi 
preparation of foods, !'tated 
while concocting a dish a ! 
sp,aghetl i.-"C(Jlltrarr 10 J::"t'llcral 
ion spaght'tti is no tllow a n Italian 
but has renched international 
portnnc'!." 

Why should it not he? 
nutritious food capable 
combinations that appeal 
tites. 11 the macaroni "",""ra,e'"","" 
ha\'e their say ahout it every 
woman a nd child in America will 
taught to properly appreciate the 
tIIerits o f their products in a 
wide campaign which they are 
(lmmolillg, 

Macaroni Plana Campaign For 
Popularity 

)Iacaroni, a familiar name on 
groccry store shelf. ne\'e rtheless 
pies a prominent place in the ranks 
neglected products, a{cortiing to 
National Macaroni Ma nufacturers 
sodation, This fact, long , u:spC"'", 
was confirmed in a survey of 
try ,111<1 of its sales outlets and 
crs. re(cntiy complcted . 

Sa lient facts revcaled in tltis 
tigation : Maca roni products arc 
in the a\'erac:e American home 011 

average of only once a month; tin' 
crace housewife knows only 2 wa~!' 
preparing macaroni (or the tabk, 

J n future macaroni p robahly will 
sen'ed in marc homes, more freqlh I 
alltl in a more appealing vnrit' l ,\' 
ways, To accomplish this end a .; 
national cooperative advertising , I 
paign has been planned by the as~ " 
tion and the Millis Advertising I 
pan)' of Indianapolis, Ind. The 
priation is cxpeclefl to total 
$1,(0),(0), of which more than 
alread\' been ur,d,rw'ri,,,,,.--Adv,,·,,;s;n: 
& SflJiflY. 

KEEP INITIATIVE ALIVE 
Thc success!ul business man 

take care not to destroy or 
the initiative o f his associates o r 
ployes. 

Apr il IS. 1930 THE MACARONI JOURNAL 

Advertilinl Cam· 

Best Gueller (EMBOSSED DESK 

,. 

Contest feltricted to Mlcaroni and Noodle Mlnuflctufe I, 
dOltl April 30, 1930. n . 

Give correct name and firm connection by number, Send In your 
,Utll now to M, J, Donna, Secretary·Trtaiurer, Nltional Mac.H oni 
Manufacturen Alloclation, Braidwood. lit. 
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Why Durum Millers Contributed 

Old Dream a Present Reality 
By C. P. Walton, Pres., 
Capital Flour Mills, lnc. 

For a great Illany years macaroni 
manufacturers anti durnlll millers have 
talked abollt the splendid opportunity 
(or promoting the sa le (If macaroni 
products through some sor t of Nat ional 
Ad\'ertising. Now th at the dream is 
so seemingly and suddenly bccominJ: 
a reality, it i!' almost too good to be 
true, 

Being c:<c!usi\'c!Y millers of dururn 
wheat scmolba we arc most naturally 
greatly pleased that this campaign has 
been ullticrl akcn. We {eel privileged 
to support it fmancially because in this 
actidty lies ou r hope of.doubling the 
per capita consumption of high grade 
macaroni products within the -1 year 
ppriod (or which the cam paign is 
1,lanned. 

Likes Four Year Plan as Con
sumption Stimulator 

By H. R. McLaughlin, Pres., 
W8Ihbum Cl'OIby Co. 

O ur comp:lOy has b(:(:n a national 
ad \'c rti scr for many, many years. At 
first we used magazines exclusively, 
then paiutetl wall signs and later " \".\'5-

papers. Early in thc dc\'elopmt l' ~ of 
the . radio wc established \V CCD alltl 
ou r Detty Crocker scrvice has \:01l5tanl
Iy and con ti nuously urged r. usul1lers 
to "cat more macaroni" frol11 the stand· 
point of health and appetite appeal. 

It is natural, therefore, that whcII 
we were told that the macaroni indus· 
tn' had wcll laid pl:1I1s for a 4 year 
adverti si ng camp.librrl we were immed
iately (o r it. The fact th at the indus· 
try was :IJlproaching this undertakin~ 
with th e cOllviction that a minimum of 
4 years was essential appealed to us as 
particularly sound. From our own ex
perience with :ld\'ertising we would 
havc felt anything less than 4 years 
would hardly be a fair tcst. 

This ad"ertising campaign looks 
good to us-primarily becnusc we £(:(:1 
that the consumption of macaroni in 
this co untry can b(: enormously in
,creased and because the 11lan a5 out- ' 
lined should get r(:su1ts. \Vhen the 
OIssociation officers presented their plnn 

A Compendium of Reasons for Supporting 
the Present Plan for Macaroni Publicity 

to a grouI1 of millers here we immedi
a tely gave it our unqunlirled approval 
anti showed our willingr.ess to lend it 
financial suppo rt. 

Macaroni mnnufacturers :\'ho couple 
UJl with this advertising camp,)ign with 
sOllie publicity of an indh'idual chnr
OIcier will surely ben(! fit by the greater 
interest th at tIle campaign should stim
ulate among I!-e consumers. The mac
a ron i industry has been kind to us OInd 
we nre clad to ha\'c this opportunity to 
coopertl.te with it in this constructive 
activity. 

Make Macaroni a Daily Food 
By A. J. Fischer. Manager, 

Dururn Department, Pillsbury Flour 
MUI. Co. 

The macaroni advcrtising campaign 
is national, not de\'oted to onc section 
o r one class but to all people c\'ery
whcre, and the manufacturers of hulk 
or package mac.aroni e\'erywhere c:ln 
profit. 

No manufacturer of macaroni and no 
"urum miller o r allied trade people 
could conduct a campaign such as is 
sta rted, but by all working together 
macaroni can be made a Daily Food, 
but ALL must work together! 

No mnn is bigger than the industry 
of which he is a part; no man in the 
industry or connected with the indus
try in any way should stand out 
against his lell ow members of the in
dust •• ! 
W~ have subscribed to the macaroni 

manufacturers Nat ional A(h'ertising 
Caml1aign because we: be\i(:\'e in mac~ 
aron i and in the macaron i intlultry; 
also bcc;luse wc believe the macaroni 
i':1dustry is suffering frollt undercon-
5umpt ion rather than o\·crproduc tion. 

Make Good Impression on 
First Users 

By T. L. Brown. S.lcsmanager, 
Minneapolis Millin, Co. 

lt seems to us that the decision of 
111(: macaroni manu(ndurers or the 
United States to go ahead with a na
tional ad,'ertising cam paib'll in behalf 
of the industry OIS a wh ole, i~ the 
greatest step forward thnt they have 
ever taken, We congra tulate them and 

assure them of our hearty and 11\ 'S I 

cordial support. 

The campaign will start a !-j l " at 

many lIew cllstomers or users bU I if 
the first macaroni, spaghetti or q.:~ 
noodles they buy as a result of lhis 
advcrtising campaign is of th~ (Jll li · 
nnry so ft, Jl il!l ty kind, instend of k" CIl ' 
ing these new custom(:rs it will ( UI 

off just one more cons~lIner {orc\ cr. 
Therefore we hope th at e\'ery macan l/1i 
nmllufacturer will support this cam· 
paign with the very best quality of 
macaroni products that ca n be malle. 

We believe that the consumption of 
m:..caroni products can be cnormol1~ ly 
incrcas(:d through this intelligent anti 
energetic campaign and the ml.!mhcr5 
of the macaroni industry who coupl~ 
up with the plan nrc doing something 
of an intelligent character and th:.! 
they will cet greater r(:turns than those 
who on ly tag along in a general way. 

The campaign has our most cnthu
siastic support and we are confidt.'l1ct 
it will be bigger and better as more 
nnd more interested p(:oplc get hehind 
it. 

Back Advertising With ~ualit)' 
Products 

By Alex G, Graif. Manager, 
Durum Department, King Midas 

MUI Co. 

TIle macaroni manufacturers .'1"""'''''. 
illg Fund, to which we are ,ul""a",·" .• 
has now reached ~ large sum 
properly administered will greatly I ~ , 

fit ('veT)'on(: COlUll'ctcd with the m'''·'' ''''' . 
indu5try. 

We believe advertising 1"'),5 III:' i 
pays best and accnmplishcs most 1.1 
backed up by a tlUality product, 

Every macaroni manufacturer wI. ' 

using lowcr grades uf durum 1',,,. 1<"'1. 
or K :lIIS3S farina can make :I I. ! 

Jlroduct by u~ing semolina. All I .1 

facturers, which includes millers, O ll"l ' 

to themselves OInd their associal!: ' I 

make thr. best quality product. Thb·, I 
be done: only by using the hight'st 1 
ity ingredients. 

Back up this magnificent ,",11P;';~" 
which many are so generously 
time, untiring energy and 
~ve it sincere cooperation. 

Aprll IS. J9JO THE MACARONI JOURNAL 

, , 
1 
1-

i; 

" WASHBURN CROSBY 
CIJ·~l.\l MIUS '"to MlNftUI'IllIS. IUU. 

Why Not Now? 

GOLD MIU)AL "FACTOUY.TESTED" 
SEMOLIN A. milled from Ilw riIH~st 
(1ll8lity umber dm'um whenl, gi,,(~s: •• 

!-Brigllt IIIHI uniform limber l,olor 
2-l\'lliximum slrell~lh 
3-Rich /lIltl full fluvor 

'J 

WASHBURN CROSBY CO., INC. 
Millneal.olis, ~Iir ... esota 
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Special Historical Facts 

01lr Indllstry---Ten Years Ago 
April 15. 1920 

The :\Iacaruni j Ollrl1:11 cdl'hra tes it s fir st Annin~rsay. 
TraOic :\Iallager B. I.... Henier reponed Association activities 

{nr lIlo re eeluitnblc freight rates. 
1920 cO llvenlion date!'> :uII\oun ccd- Junc 22·24 ill Hotel CIH· 

tOil, Kiagara Fall :;. 
"M :lcaroni" jor war purposl's instead of food,- invention 

whc rehy slIlokelc!-ls powller is malic from tree stumps. 
"Achl.".lIumlred" membership campaiGn launched. 
75th hirthday of maca roni's "Grand Dill Man," A. F . Ghig· 

lione, celehrated . 
Belgium bi~ huyer of t\lllc rican macaroni. 
Patent granted Gaetano Gentile, ~ew York. Oil new mac· 

aroni drier. 
Ue cch.Kul Packing Co. , Canajahorie, N. Y .• :lnd Columbia 

:\I:lcaroni Co., Lethhridge, !\Iall., jo ined National Asso· 

cia tion . 
New machine lor macaroni I11Jking in the home im'ented 

In' L . DeVito, Clc\'elalu1 

PiI1~h\1r\' Flour Mills Co. increased capital to $S,(O),OCXl. 
H. E. Gooch, presidcnt Gouch Food Products, namcd Di· 

recto r Lincoln Com Exchange. 
Busalacchi Dros. Maca roni Co., Milwaukee. increased its 

capitalization, 
Nutrition expert, M. E. Jaffa, California, recommends maC

aroni as relief from potato shortage. 

Formula for Determining Amount of 
Eggs for Egg Noodles 

By G. G. Hoskins, Chairman COlt Committee 

Egg noodles arc defined by the United States Depart
ment of Agriculture as "egg alimentary paste.:> which con
tain, upon a. moisture· free basis, not tess than 5.5% by 
\\'ci~ht uf sulids of eJ,a: or of C!;~ yolk." On first tllought 
it may secm compara.ti\'e1y simple to figure the necessary 
egg solids to he mixed with fl our to compty with this 
derlllition. Actually the variation or egg solids and of the 
moisture in flour makes it a complicated problem. 

It is not correct to say that there must be 5.5 Ibs. of 
solids (or each 100 Ibs. of flour, because the law says 5.5% 
by weight of the solids upon a moisture·free basis. This 
mcans that the egg solids must bc 5.5% o( the combint.d 

dry flour and dry cgg'. 
The nced for a simple formula is apparent and th;,t 

formula is developed below. 
tie" = EGg require cl Iler lb. of wei flour . 
"E" = tot:l.l eg g pt:r balch. 

01lr Industry---Five Years Ago 
April IS, 1925 

Nntiont\\ :\iararoni Manufacturers i\ssociatioll cclcLral l:J 
its eomong or 31:;c,-21 yenrs ohl Ap;il 19, 1904. 

New Yorl' City adopts rigid sanitary code fo r ma·:.1(o)lIi 
factories . 

Pillsbury Flollr Mills Co. sends relief to storm rill· h:n ~ Iras 
in southern Illinois following cyclone. 

Joint Committee on Dermitions and Standards IuuP<J), \'d 
new definitions (or Marouoni Products. 

Seaboard n1ncaroni men head gene ral appeal for higher 
tariff rates under flexible IlfO\'isions Fordncy-McCu,,:uhcr 
Act. 

I ... S. V3guino, Harvard Unil'crsity graduate makes rlTst 
bow to St. Louis Grocers in stirring address. 

Peter Rossi & Sons complete plant addition. 
Youngstown (Ohio) Macaroni Co. plant dismantled , 

Cooperative Muc:uoni Co, incorporated in Jersey City. N. J. 
\Vorld wheat shortage fcared by U. S. Department of Agri· 

culture economists. 
They did it evcn in those days.-FreLi \V. Decker announced 

his wedding-March 9. 
New York Food Commissioner, Dr. Frank J. Monaghan, 

fights "cggless" egg 1I00dles. 
National Association offers trophy, silvcr cup, to grower of 

prize winning durum wheat. 

" !oil = percent o f solid s in CIU;5, 

"m" = moisture in flour. 
" f" = p~rcent of dry fl our per Ilound o r 1' 111. 
"W";:::: wt!iKhl of fl our to be used per I,at .:n. 
u=5.5 (f (, I ) 

es :::; .055 f ,055 e 5 

es :::; .055 es = .055 f 
.945 es = .055 f 
eJ= .81 f 

.OS5 ,0~82 f 
es=-:t f = .0582 f o r e =--

.C)45 I, 

E=W x e 
.058? x fxW 

E 

EXAMPLE: l: lour wilh a moisture cOlllCnt of 12% woult! he 
88% clry flour, makinK f :::; .88. 
Egg with solicl conl~nt of 4370 makes s = .43. 
Auuming W If) be 100 pouncls o f fl our. 

.0582 x .88 x 100 
E 11.9 Ib,. 

.4J 
Using whole cgg with 28% 5Olicl s-E = 18.38 lb •. 
Using clry egll conlaininK 3~ mo isturc, s .woulcl be .97 ;1I1d 

E = S.28 lb •. 

--------------------------------probahlc, he called out loudly, "Oil ha s Selling ConfideL 
A s alesman cannot be succeSSl 

less he believes in what he sells. The 

following anecdote illustrates the force 

of self·confidence. 
It scems that an oil man passcd on 

and appeared before St. Peter with the 

lu'Oper credentials fo r entering into 

heaven. Just prior to ~is arrival the 

stitutell '" quota plan by industries, al
lowing only a certain number of rCllre· 
sentati\'Cs from the various earthly in· 
dustries to enter the sacred precincts. 
St. Peter met our oil man with a state· 
ment that the quota of oil men was 
entirely filled and unt.it it was increased 
he couldn't enter into heaven. 

After thinking a while he asked St, 
Peter H the oil men who were alreadv 
in henen could hear him if he shouted 

heen disco\'ered in hell," whereupon :,11 
the oil men already in heavcn rush el l 
out through the pearly gates amI too\.; 
the shortest route to thc warm regions. 

Turning to our oil man St. pcter re' 
marked, "There is cert",inly a pla.ce for 
you now. You can go in." Dut Ollr 
friend, a£ter a short consideration, re· 
marked. "There ma.y be something in 
the rumor aCter all," and ",Iso took the 

the nether 
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Al'ov"- S('IIOII Box FaCIo,,· III 
Audusotl, II/d. . 

To!, alltre illusl.-SC!IOfl n ll.r 
Po(tllr,\' at C/li(allO, III. 

"lIJlJVc'- Til.' S eltoll iJrookJ)'" 
/ro.'· FIf( t fl r), O((lItic's "tare jll 
tI/t· 111I.flr Tall/illtll /IIdg., Ilrook-

1\,11. 

L,·{I- {)i.roll liOflrl1 Mill.r, /II t' . 

CIt Cnrllw!!,', /"t/. 

Container Corporation of America Acquires 
Sefton and Dixon Board Mills, Inc. 

. The COlltainer CorJlor:ltioll of AIIIl'rica ha s :tl'tJllirL'd till: Sl'ftoll COlltailll'r Corpor· 
atton and the Dixon Board J\lill s. Illc. 

. 'l:he Scfton CO."laill~r Corporatiol~ owns alld "Jlt'fates three plant s. IIlle ill Brunk· 
1)11, N. Y., another III Cluengo and a third at :\luil'r :'fllI, Ind. 

The prodl1ct ~ lIlillll1faClhred iii the Brooklyn piant arc corrtlg'aled fibre IHl Xl' S and 
corrugated paper . product s. The Chicago plant nf the Sefton Contailll' r Curporation 
l11anufac~ures foldlllg paperhoard cartons, paper pail s and corrllg-alcd fdJ1Choani prod· 
~Icts , willie the Anders?n, lll~., plant mah's corru g-ated fibreboard products and fold-
1Ilg' paperboard boxcs, IJIcludlllg retail dclh'~ ry hnxes. stich as suit and hat bOXL'S, noris l 
boxes, cake boxes, etc. 

This Ilcqtlisition makes our linc (If paperiJo.ud prociucts in the contniner HL'itl lIIorc 
cOlllplt;tc a!ld )Juts \IS ill ~u siti(lll to call'r In thc requirel11cnt s of ollr ClIstollll'rs ill till' 
folloWIIlJ!" hnes: 

Boxboards for set-up and folding boxes, 
Corrugated fibreboard boxes and products 
Solid fibreboard boxes and produc.ts, ' 
Folding cartons in either large or small quantities 
Folding and k.d. retail delivery boxes, ' 
Ice Cream and Oyster Pails and other paper pails. 

Sa!tC lCcml .,our J"ipmt nl. by 
U.srIC qualIty jibn baard bur. 

:nl~' Dix,,!, Boa rd :\Iill ~, 1m'. 1I \\'n a huxilitanlmill ,It L·a:·lhagl:. IlId" 
maklll.~ II:SI hnl: r~ .. lo"Ixlll1anl !-l 3111d ~tra \\' ior curru!-:atillj.j , all uf which 
"'''termls arc usetllll till' mallulactt11e of the \'ariIl Us ctl/Hmoelitics of th l: 
Cnntainer Coq,or'ttiUl I ,,j ;\ll1l' rit-" and St· il OJ II L'01ltailll'r C' lrporati, lll. 

Both of IIU' .... ~· l lllll'all i~,!-l wilt immeclialcl\' Iol' al ,~orbc tl into :1 11 ,1 
cllu.rclillale,\ with till' ac lidli~' ~ u j till' CO lltailier C"rt,oration ancl till' 
~ntlrc perso nnel (If Ille ~dt"ll Containl'r Corporatio ll will Le translern'd 
IIIlact. 

\Ve .",.ek ulile this " PI." 'rtllllily I .. :'ll'(\'e a grea te r dil'lltc!e in the 
Macarom 1I1Clusiry ,lIIel WIll s l'" n ' no t'I)'ort s t" relain :lI\el incrcm.e. if 
possiLle, lhe reputatio ll j" r quality :'lId sl: r\'i cc ~' s lahli shl' cI IJ\' the Se ft on 
COlltailler CorplJfatio ll with t il l·i r li st o i L' lIs l"lIIers. \\ ' lIl'll Y(' II writ e. 
rdcr to Dept . 9 for quick service . 

CONTAINER CORPORATION 
OPAMEHICA 

""D 
MID-WEST BOX COMPANY 

CIIICAGO. ILLINOIS 

, . 111 W. Wuhln~on &. • • , 

SneD MiII.-Flfteen P.cioriu , (.putty 1300 tan. per lil Y 

" 
-~. 
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What the Program Will Do for 
M . Pdt I d t By MODESTO J, DONN" acaronl ro uc s n us ry S,m'a,",T"a.um Nall.n.' 

A.,oc/atlon 

It hils loug been apparent to those 
within the industry that Mncaroni 
Products wcre not receiving their 
proper reception at the hands of the 
I\mcrican public. After close consider
ation, an ambitious, thoroughly mod· 
ern promotional program hn... been 
decided ~Ipon to remedy the ills of the 
industry, 

The comparath'c youth o f the indus
tn' ill this counl r\, has of course had 
S~IIIC ' .I inC" to do ' ~\'ith bringing about 
these ills. But that i~ as far as any 
alibi can go. The rest must be charged 
directly to the memhers of the industry 
in their failure, i ll most cases, to inform 
the American Jlublic generally of the 
nutritive value and the apl)ctitc appeal 
of their products. The Amcrican pub
lic does not buy on its own initiative. 
it must he educated and directcd, 

O ther food producing industries 
ha,·c realized this and ha\'c capitalized 
upo n their realization. Uut thc Maca
roni Industry has lo nl-: held itscH in a 

/J JJUSINESS VACATION 

Niagara Falls is an ideal place for 
your family's vacation this year and 
the dates should be June 24-26 in 
connection with the Macaroni Men's 
Con ference in The General Drock 
Hotel. 

Wonderful sccncl')'-Idl'al climate 
-Just right fur YOU and the Fam
ily. 

sort of "splcndid isulation." As a re
sult it ha s fallcn bchind its more pro
:,:rcssi\'c competitors. 

Ccrtain Icaders of thc Industry look 
stock of the si tuat ion sceking ways and 
mealls 10 a\'ert a disa s ter. As e\'ery 
mcmber o f the Industry kno ws the 
rcsult of this "stock taking" is our edu
ca tional program. E\'ery member re
alizcs thc impossibility of attcmptinJ::' 
individual projects in the face of the 
tlctermined competit ion of other organ
izetl and coo penlting industries. The 
on ly alternath'c is cooperation. It is 
no longer ncws to say that the Indus
try as a whole has displayed a grati fy
ing loyalty, an eagerness Cor coopera
tio n which hids- fair Cor the success oC 
the enterprise. 

It is perlectl)' obvious that the whole 
question hinges about " telling the mil~ 

lions-teaching them to cat more 
macaroni products." Macaroni must 
compete with other food products in 
bidding for puIJlic fa\'or and consump
tion. This is a strugsle where no quar
ter is gi\'en, because when one is (a· 
\'ored another must suffer. 

The decision oC the Macaroni Indus
try to launch an 3cgressi\'c campaign 
o( advertising and publicity was, in 
effect, a declaration 01 war. Immedi
ately upon this dedaration the call to 
the colors was made, appealing to ev
ery member in the Indust ry and its as
sociated branches. including machinery 
and supply manufacturers, to join in a 
great cooperati\'C movement tu place 
Macaroni Products in their rightful po
sition in the American diet. . 

The campaign pruposes directly. o( 
(oursc. to increase the \'olume oC sales 
01 macaroni prmIUl:ts. And this is to 
be accolllpli shcll hy making the nation 
lIIorarfmi (Ol/sriI)US. The advertisil:g 
will show the American housewife in
numemhle wa\'s ill which to usc these 
products, apl~alillg to the most \'ulner· 
able spot of all, the aJlpclite. 

Not onl\' will the American housewife 
he inclUtle~1 in this educatiollal dri'/e but 

restaurants ami hotds, every place whcl I.' 
food is I)repared and served. 

A universal slogan will be used ~\I 
that anyone may instantly recognize the 
product of the manufacturer wlto h;'lS 
allied hi:nsell with thi s progressive. ill 
dustry wide movement. The great \' 111· 

ume o( advertising, distributed in sud l 
a manner as tn reach every class al. I 
chamcter oC the American home, will 
bring macaroni products forcibly inlr) 
the ken of millions, tcaching these mil· 
lions of the hitherto unknown value oj 
such products. Their interest captun'll 
the American housewives will serve mal" 
aroni, spaghetti and noodles more Oftl' lI , 
(ollowing the mallY tempting suggf!stiollS 
which will be featured in the adverti se· 
ment. 

E\'ery subscrilJcr may confiden tly ex· 
l)C(t direct results from the program. At 
the same time, however, each subscrihl'r 
must exercise some patience :lnd fore· 
sight. No great advertising program 
has been successful over night. Puhlil' 
tastes must be cultivated and the culth'a· 
tion process is never extremely rapid. 
The program calls for alertness and 
perseverance all the part oC everyone in 
the industry. 

General Brock Hotel 

The Gene~ Brock II Nia..-ua Pall,' ncwelt hotel, located directly oPpollte thc In.ter
national Bndle, eomm'D(hn, an unobatNcttd vlcw of both tbe Canadian anll Amenc~n 
P.11t.. It II a MJperb, fireproof botel .... lth all modem convenletttcL· Run on II\J 
EW"OptaD plan-dinlnc" room with ucmliite eul.ltI~ cafderia for qulek ICrvlc:e-aJl 
a roof larden that I.a wuurpaned in "beauty. 
Room ratn are rUlOClIblo-the charlO per day var),ln, accordicc to location. H llilher 
prien for "I,ber Ploon. AU roomJ with bath .. 
Slnlle room, ODC perwn, $l..SO per da, up to 15.00. 
Double mom, two penon"lUO per chi), up to 112000. 
Suites (partor with twin bcda) two pmIOIU per day, 'IS ~ up_ 
MAKE · VOUR RBSERVATIONS DIRECT wrrJr rHEc:M~~ln;'rHt.r.~l~'~; KBNT POR THB MACARONI MANUFACTURERS' 
24, 2S and 26, 1930. ' 
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MACARONI 
BOX 

SHOOKS 
From any grade or color of Southern Woods 

yo:z may prefer 

Our timber holdings and I I mills located In 

Florida 

Alabama 

Mississippi 

Louisiana 

With capacity of ELEVEN CARS of FINISHED 'MA TERIAL 
a day and equipped with the most modern dry kilns and saws, 
guarantee you PROMPT and SATISFACTORY SERVICE, 

We would be plea&ed to &ubmit our &ales plan, samples and prices. 

Home ORiee 

Tribune Tower 
Cbicago. III. 

J. C. NICHOLS 
Eadem Office 

123 So. Broad St. 
Pbiladelpbia. Pa. 

F. H. Colde)" Mlf. 

" 

,.1 
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Southern Hospitality and 
Business Shrewdness 

WIII:n Henry Mueller, chairman of 
the Fitwlll'c Cummi ttee of Macaroni 
Advertising Campaign, asked me (0 

ser\'e as rCb';onal cJircclor co\'ering 
Alissollri, Oklahoma, ,\rkansas, Texas, 
Louisiana, Mississippi anti Ala ham a, I 
at first fclt it wns more or less just 
another "ba lloon" hut tuM him I would 
accept the rcsJlonsihility anll do the 
hest 1 cnuld. 

J l11et my field rCI'Tcscntati\'c, Mr. 
Mnorc, in 5 1. I.ouis nlltl after talking 
the campaigll o\'er wilh him, 1 reali zed 
that nller all this (ullcl rais inJ,!' proposi
tion is uur "hah\''' anti that if a good 
job is tn be dn;lc it will he hccausc 
those of us who nrc engaged in the 
husiness show our interest. This is in 
no \\,:1\' a reflection on the fielt! repre
sentatives, hut if those of tiS who havc 
thc visiun of whilt is to he ;u:com
plished do not show suflicient interest 
to take :Ill ;Ic th'c part in the fU 1111 r:1i!>
ing, it makes it ailltflst im)lossihle fur 
an outsider tn get co,-'peration. Again 
thi s is a cooperative mm'enH:nt :tntl I 
decitlell it might just as well hegin in 
the funt! raising end nf it. 

With this in lilintl I imhibed -suffi
cient cnthusiasm, se t aside my ow n 
work and dcddetl tn ;lcculllpany Mr. 
~Ioorc unr thc terrilnry. 1 would be 
unfair tl) those of our industry on 
whom I callell if I werc IHlt to pay 
thelll the courtesy o f a puLlie recngni
tion o f their kindliness tnward liS. 

Also, as I am writing IIii s, I alll hoping 
o ther mcmhers of m~r Il ssociatiun will 
learn from mr experience how \'a luable 
such a trip can he. 

Our first s top, of courSt', was at 
~le:\lestcr, Okla. Guy i{ussell, s tatc 
cliairlllllil inr Ok lalimna , W;IS Illust 
co urteous ill his reception :HlIl Yerr 
shorth' we had hi s su hseriptinn ami 
had him busy se ntling letters anti tele
grams to nt hers wlto hat! nnt ret suh
scribed, nnd we were on our way tn 
Dallas. 

Frank HOIllIII, n worthy director in 
Dall;I!,. showed his hospitality whell hc 
call ed at the hotel. took tIS to his plant 
anti after a few mOllients nf HE;\ I. 
southern hospitality had siC ned his 
suhscriptiolls; made arrangeme nts fur 
o llr IlInch; tcl~phoncd Fort Worth fnr 
all nppo illtlilent •• _Id prepared to dri\'c 
li S o\'er thc heautiful sccn ic highway 
hetween these 2 southrrn cities. 

We landed in Fort 'Vorth in the 
midst of thc Southwest's Great Stock 

had foregone the pl~asure of attending 
just tn hear the plan uf operation of the 
Natiollal association program. Un· 
furtullately. or fortull:ltely, the oOice 
force hat! heen excused to go to the 
show and it was necessary (o r tiS to 
rcturn the following morning. We 
should like to ha\'e returnell se \'cral 
t imes. Sume (If you m~mhers ask 
Frank Bonno ahout thi s tril'. While 
Mr. Moore went O\'cr the bouks \\ .. ith 
Mr. Mazza and signed the suhscription, 
Mr. I..:meri courteously showell mc 
through the well appointed plant. 
Everything was in perfect order and 
spot lessl)' clean. Le:I\'ing Fort Worth 
we stoJlJled a few minutes in Mr. 
I...1neri·s home on the D,ll1as Pike nnd 
tastetl of some nf the "Southc:n" hospi
tnlit)'. We can't le:we Dallas, how· 
en!r, without mentioning the fa ct that 
while thrre Mr. Monre receivcd a tcle· 
gr.11ll frolll the Domino Macaruni com
pany at Springfield, saying they were 
reatly to slll/scrihe, which made it 
unanimous in Mis!>Ouri and ga"c liS a 
hatting anrage of exac tly IOCXJ7(). 

AI Hou~t()n we fou nd Silm Lucia 
out o f town making it trip o\'er the ter· 
ritM)'. whilc hi s hrother was Inuking 
after the business in the day time and 
after a newly arrived Lucia at night. 
,Vc believe the bab), will thri\'e very 
well if its father is as courteous tn it 
at all times as he was to us, hut this 
unfo rtunately was our first "miss." 'Ve 
wcre equally unfortunate in not hdn~ 
Olhle tn sec John Botlno of the Houston 
"tOlcOlroni company, who was out of the 
ci ty. 

From IIuII5ton we wcnt ." Ueau
mont :\Ill! there (nund 1\Ir. Lombardo 
with his family husily engaged in mak
ing the necessary macaroni prod ucts 
{or hi s territory. Mr. I..omllOlrdo·s 
building is qllite imprcssi\·c. He has a 
wontlcrfullocatioll with plenty of ropm 
fm eXI,allsion: nice light and :ahollt all 
allY onc cuuM ;ask fo. in the way of a 
(actory. We hopc SOll1e timc he will 
get hit.::' cllough to crowd out his dance 
ha ll which une floor o f his building is 
beiug used for and that it will all pro,'c 
profitable for him. Needless to say, 
Unioll's sUhscription is in. DeCorc 
lea"'ing Mr. Lombardo's factory he 
\'ery courteously drove us through the 
spindle top .,iI fields. ' It was· an im. 
pressi"e :;ight with hundreds of oil der. 
ricks Iw;ked close together O\'er the 

By P. F. VAGNINO 
Re,lanal Chairman 

,Ve arrh'ed in, New Orleans S;lIl1r
!lilY forenoon and were immedi:th:I)' 
taken in charge at ou r hotel Ly I.' ·"n 
Tujague. It is hard to tell you Illlll'h 

OlhoUI the reccpti on wc recei l c,1. 
There arc feeling'S which the Ellj!!ish 
lanKuagc is unable to express-thol l's 
our tetling when we think nf New Ilr· 
leans. Howe\,er, our experiences in· 
c1ud~d a series of luncheons at the :"\l'\\' 

Orlean!'! Athletic club. which SCI 'm s 

literally to reml\'e "round ~It. 
Tujague: a dinner at the famous .\1\

toines; a visit to Kew O rleans' Mhlll~ 
Carlo aOiI the rest of Ihe darkill'ss 
Jl~riod at nne of their bcautiful nij!ht 
clubs. 

Sunday we were t:tken in tnw hr ~! r. 
Federico ami by him introducel! III 

Messrs. 'faonnino of Taormino IIrolh
crs Macaroni company and Mr. Dan· 
toni of the Dantoni Ma c:lrllni company. 
Unfortunately we were unable til ~ce 
either Mr. Mangano or Mr. Taormillo's 
hrother. hut oUlside nf these 2 firms. 
N'ew O rleans is 100% in the c;\Olpaij!n. 
Doubtless thcl'c other 2 firms will ('ume 
;dung as soon as they call be seen. 

\Vh ile in Ne w O rleans we recein'~1 
a lelcgram from Sam I.uci:1 who hat! 
returnell from his trip. telling m ( 
cnunt him in as a s ubscriher. 

Our next stop was with R. G. ~Ir
Carty of the Uirmingham Macaro ,ni 
comjlany, llirmingham. Ala. J len ' we 
were greeted wilh the same conli;I Iily 
which hatl followed tiS over the l'1l1; re 
route ami within a few mOn1elll~ .\ Ir, 
McCarty's subscril'tiull had heen . . 
and he was amollC' thosc "present. ' 

O ne of the most remarkablc ",,"g;;.n 
lu mt in C'oing m'er this tcrrill " \ 
the almost universal accord wlii , 'I 
heing bri\'en this catllJlai~ ll . Franl- !.I. I 
didn't bclic\'e macaroni on'"II,f",,, ,,"". 
could be "rought together so ~" I i, 

with so little apparent effort. It Sl " 
mighty well fur each and e \'cry (J ilC 1 

this section when we S:I)' that ti ll': I 
appreciate lhe efforts which han' ! . 
put forth h)' our directors anti an' i 
ing up solidly hehiml this call1paij! ll. 

I want to express ne-ain my 
appreciation of the courtesies ' 
Mr. Moore and myself in each <In,1 
cry inst'lOce. 1 bclie\'e it has ill' l' TI 

,"cry profitable tril) indeed lor me. 
know I have a better npprcciatinn 
the: these manufacturers hoM i 

: know more than erer 
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We can safely say that the largest percentage 
of packaged macaroni products are automatically 
packaged by 

Peters Package Ma~chinery 

THE least expensive cartons of the "Peters Style 
are used with our package machinery -the 

least number of hand operators are necessary
hence the most economical package. Its protec
tive features are recognized everywhere. 

Our engineering stalf are at your disposal. Our 
catalogue is yours for the asking. 

PETERS MACHINERY COMPANY 
4700 Ravenswood Avenue 

CHICAGO, ILLINOIS 
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a great de:'!1 more about the friendly 
courteous attitude which they take to
w<lTd their visitors. I want to extend 
to them through the columns of thi s 
Jou rnal. :l s well as nil other Teaders, an 
invitation 10 \'isit our plant. We will 
try to show them the same cO\lrleous 
IrC;lllIIcnt they so freely extended us. 

J also wa nt to tak e this opportunity 
to express deep satisfaction and testify 
to the uniformly high gmdc macaroni 
products produced by the vari ous so
called small facl ories which I \'isitcd. 
This cond itio .. shows that th e manu
facturers arc on the right track toward 
Luilding "I' n greater macaroni indus-

try and de\'cloping iI keener apprecia
tion fo r mac3Toni products in the appe
tite consciousness of the public. 

Dut it would be :1 shame to close this 
"rticle without Curther mention of the 
c"mpaigll. A trip like this com'inces 
lIIe tlmt with such hearty cooperation 
on the part of the members of the in
dustry we just can't help accomplish
ing results e"en beyond ou r fondest 
hopes, \Ve received a telegram while 
en route frolll Henry Mueller, telling 
us of some of the eastern subscribers 
" nd 1 want to repeat here the closing 
sentence of his telegram-"Whcn we 
.Iold toccther we arc invincible." 

Bulk Men Approve 
Advertising Campaign 

Because the Mararo ni Industry i~ 
"sic"" for wnnt of more purchase rs of 
its products th e Macaroni Manu fac
hirers Association of America, Inc., 
from its New York city headquarters 
alJJleals to all bulk manufacturers to 
apply the mse lves to all those actidties 
from which they can expect direct 
benefits. Irrespecti\'c of whether the 
finished products are sold in boxes, bar
ft.'l s o r packages, manufacturers havc 
pretty much the sa llie problems tha t 
can he soh 'ed only hy united action, 

:\monb" th c problems now confront
iu!; the il'dustry as it whole a re (1) 
O\'crl'rodm tion or underconsumption. 
(2) Hes tricte .:1 markets. (3) Wasteful 
harmful a nd u '-Ibusinesslike competi
ti on. a ttelll pting to increase business 
through borrowing customers instead 
of crea ti ng new ones. (4) Misunder
st;lIId incs a nd unnecessary jealousies. 

"General problems such as these can 
he met on ly through a trade associa.
t ion, adequately and efficiently RI an
a.ced," says the o Oi cial bulletin, "The 
first important thing is confidence and 
to gain this confidence it is important 
to tic-in with a progra m that all can 
share in :11111 derive profit from , The 
National .. \d\·ertising Ca mpaign (now 
being promoted by the National Mac
Moni Manufacturers association) alTe rs 
th at opportunity to us now. It can be 
definitely shown to you all that this 
campaign will eliminate ma ny of the 
evils which arc present in our industry. 

"The National Advertising C"m
p3ign is going to produce more busi
ness fo r all members who participate 
in it. This is a pl an (or the develop
ment of the industry as a whole. No 

distinction will he made between pack
age and bulk goods. Dy presenting a 
united front in this campaign many of 
the inne r problems oC organization will 
gradually di sap pear, Adverti sing i!> 
an im portant part of any busincss o r
gani zation. T o impress upon each 
member that he is a part of the entire 
industry. n stockholder. and dlat he 
has obligations and duties to perform, 
is part of our .ask. 

" W e belicve in ad\'ertising for more 
business. Your Uoa rd of Directors has 
approved the proposed campail,'n, Any 
advertising that is done should be kept 
well within the control of the associa
tion. Ample provisions have been made 
for this advertising campaign to he kept 
just that way, There arc bulk :md pack
age interests to be protected. TlteJc 
interest!:', more or less interrelated, will 
be protected. The campaign will be so 
handled in such a way that all who sub
scribe to It will be protected," 

The National Macaroni Manufactu r
ers associ ation, represen ting the entire 
industry and alt the elements therein, 
welcomes this straightforward stand of 
the bulk manufacturers. The proposed 
campaign to increafe Ihe per capita 
consumption of a.1I Illacamui products 
will help e\'ery grou;) ill t lh~ tradc; in 
deed it will e\'cn help ,'hose who arc 
ever content to Jet the other fellow 
"hold the umbrelLl." All that is now 
needed is J. little more confidence in 
the \'en tnre and a more general re
sponse to appeal joi ntly made by all 
the interests in the i,ndustry. 

THE LITTLE DETAIL~ 
Ha\'e you e\'er stumbled O\'tr a 

building? Dut in '1. 11 probability y( 'u 
ha\'e slipped on a banana peel. Th:lt 
pro\'es it is the small job, the littl e 101 

unimportant details th at down us. 

Turn About Is Fair Play 
"Cooperate whene\'er you get 

the opportunity. Some day you 
may need the help of nn 3SS0 -

ciate/' 
Experience is said to ' be the be:-l 

of teachers, For nearly 26 years till' 
National Macaron i j\(anufac turer.~ 
association has noted the fact tlwt 
misguided manufacturers who h .. \'" 
withheld their memhershilj and re
(used to work wit h l'ompetitors fur 
the general bett erment oC the trad,' 
were the first to call fo r llelp whcn 
adversity arose. 

Why wait to do the right thing 
until conditions <ll.'tu:llly fo rce YOIi 

to do it 7 If it is right, do it no\\' 
and do it willingly. 

The National Macaroni M:lIlufac, 
turers association is unselfish. It 
promotes c\'erything that is gooll, 
not for its members alone but jor 
the whole industry, There will ai, 
ways be "free riderstJ in any busi
ness, but why some macaroni men 
can continue ycar in and year out 
to hold themselvcs aloo f from tltt'ir 
progressive tradesmcn is almost in
comprehensible. Will they alway~ 
be satis fied with the crumb!> th at 
rail by the wayside? The real fd 
lows will not be i they will pull lip 
at the table and share in the bell,'r 
things that real cooperiltion wilt 
provide. 

The time for rc.ll coopera ti"l1 
never expires. Any d:IY, any h Oll r , 

is the opportune moment. The Ill :! , ' 

aroni industry needs the helJli n;.: 
hand oC every member therein. If 
you are not now a nH~m1Jer of t ill' 
National Macaroni Manufac tur" J ~ 
association in good standing, ac t im' 
mediately and become one, nnl l t 
wait till you arc down and IIC t'd 

help; give a little now and you \\ III 
in all probability indefinitely pt)~ I ' 
pone the day when you must ;I ~k 
for help. 

Show that proper s pirit. Ma kc 
application now as a selfish ditty, 

UNDERSTANDING 
When we come to understand that 

all human beings ca nnot be mcasllrt'd 
by the same rule we will become lHure 
patient, more tolerant and more lise
ful to the world. 

1\J1ril IS, 19JO 
THE MACARONI JOURNAL 

THE LATEST TYPE 
--OF--

"CLERMONT" Noodle 
Machine NA-2, with Flat 
Folding Attachment. 

Cutting 
Noodle 

Type NC-FNF 

- -'- -- --------
THE MACHINE WHICH PAYS DIVIDENDS 

No skilled operator required No hands toueh the product 

Suitable 
for 

Bulk 
Trade 

The finl.hed product of above machine. 

WE ALSO MANUFACTURE: 
Dough Breakers Triplex Calibrating Dough Breakers 
Noodle Cutting Machine. Fancy Stamping for Bologna S!:'/le 

Suitable 
for 

Package 
Trade 

Mo.toccloll Cutter. Square Noodle Flake Machines 
Egg.Barley Machines CombInation Outfits for Smaller Noodh, Manufacturers 

Write for our de.eriptive catalogue and detailed information. 
Will not obligate you in any manner. 

CLERMONT MACHINE CO., Inc. 
268-270 Wallabol.lt Sl Brook!yn, N. Y. 

, 
r '. ~ 
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• 
March Brings Two Encouraging 
Developments---Million Mark Passed 

By GEORGE O. BROWNE. Campaign Director 

Two dc\'c1opnll:nls uf nul standing illl
porlanrc in the Natiunal Adyertising 
Call1 llaign ha\'c IIl'cn recorded ill the last 
1110nth. One is the passing of the mil· 
linn tlnllar mark fur the C:lIIII';ligli. The 
HIher is the :I1111UIIIICClllcnt that the M:u;
aroni Manufacturers Association uf 
All1l'rica h;15 nffidally cutlursl'd the Na
tiunal Adwrlisil1g Campaign and has 
pledged its (ull support. 

The raising uf th e million dollars has 
ill'l'll a 110lahl1.'. a ll olislalHlillg achie\'e
tIll'lI\. Tno IIIl1ch credit (allllul he gi\'cn 

10 the c:llll)laigu It·adcrs 011111. Ihe officials 
IIf the organi7.<lliol1 whllse tireless ef· 
fort s ha\'!.' 111:1111.' this possiMc. Howe\,er 
it will nol dll (or anyone In feci the 
intoxication of sucn'ss al this point. 
There is a telillency in any such 11100'e
lI1ent, for ,).,rlial SUCt'ess tn act as all 
am'st llt"tic. dhcri:r:illJ.:' the vigor :u1I1 
t'l\erJ.:'Y of workers whell th est· qualities 
arc must l1ecdetl. This must he care
fully !,:uanlell aJ;ainst because the work 
is nut ncarly dune yet . Althou~h the 
sum already raisellmay appear comforl
ahly large for most purposcs yl.'t in com
pari son wilh the "war chests" of oth er 
industries it shows a nt'cll for adtlitional 
IH',lslerill1:. For cUlul)'1risou's s.1ke it 
lIIiJ.:'ht be wcll to consider the advertising 
awrnprintiolls of cerlain other inti us
tries, 

The American Tuhacco company this 
Yl'ar is sl't:mlillJ.:' something like $12.300.
(XX) in ae lvcrtisilll{ Lucky Strike Cigar
ettes alone. nnly one of the protlucts it 
1.lans 0 11 the market. Printer's Ink lists 
the 150 leading magazine advcrtisers for 
)929 gh·illl,: the fnlluwinJ.:' fiJ.:ures lor the 
., It'atlcrs : General Motors $8,6,,7,042; 
Prueter & G:unhlc $4,127,230; General 
Fonds Corporation $4,f1Xl,440. In con
sideriuJ.: tht,sc :\ fiJ.:'ures it should he re
II1t'llIherccl that th ey n.'preSt:l1t the :u1IIual 
expt'mliture un magazine advt'rtising 
;a1nlle, (II cuo)lerat ivc tnute association 
atl\'ertisillJ.: thd Iinme FumishillJ::s In
dustry is SIK'IUlill,,- a million e\'Cry year, 
The I .. ,ulltlry Imlustr), sptmds a like 
:1111011111. In CUIllI)'1';sun, the Macaroni 
)1It1l1st ry's milliun u r million aOlI a hall 
is In he sl're:ul el\'er a periud IIf .. yt'.lrS. 

Numerous such CUIllI).uisIlIlS w ulil he 
'm:lIle-the ),roJ::rams Ilf uther industries 
(ill''' , The whule point is this-Iltat tht, 
attaillllll'nl of the million dollar lIIark in 
the ('alllpaigli of the Macaruui PrOtIUCls 
Inclustry J,th'es III) fine leave In rest ur 

pfU\'ill('s any reasun for contentmcllt, 
As has bet'n slated before, a great, an 
uutstatllliuK pil'ce of \,",'rk has been dOlle, 
There is 110 question al,.lut that. Illlt
ami here the elllphasis mu~t he placed
Ih,'r,· is slill "'Iuh III bt' UOII I', Every 
addilion to the 'fund pro\'i(;es just that 
much mure It'eway ill putting on this 
Program with the most telling effect. 

I f the industry is really to maJ:c an 
impressiull on the ,\me';call public it 
lIlust tin so in competition with other in
tlustries, industries perhaps lar more 
,XH\'l'rfUI. illliustries which have heell 
hamlllt'rilig iur years with herculean 
at\v('rtisillg prol:rams. Therefore the 
gre:\ler the :amount a\'ai1ahle lor use, 
the hctter the fight this Industry will 
m,lke, 
, lntlit'a linllS "ow show that the pre

liminary fund raising campaign will be 
one oi the quickest of its kind. The 
wllll).,rnth'cly slllall numher of units is 
olle reason ior this. Another is the 
wid('spread reali:r:ation of the lIecessi ty 
for the PrlJ).:ram, S till , it is the duty of 
e\'e ry lea tier Hf the l'ampaiJ,rll to keep 
fin eligJ.:'iul: (or lIew recruits alld for 
more fllluls, In this lit'S the real, the 
filial succ~ss, 

Since last mouth's announccment the 
following chauJ.:cs in the committee or
bralli:r:atillll of the camp...1ign have been 
made: 1'. F. Vagnino of the Kansas 
Cit)' Macaroni & hnporting company 
has been appointed 10 th~ A(h'isory Ad
vertising Committec. Don E. Mowry. 
New York cit)', executive secrelary of 
the Macaroni Manufacturers Associa
tion of America, and Martin Luther, 
Minneapolis Milling comp..1ny, have ;also 
acceptefl ;lJlpoinIlllt~nts to the Advisory 
AtivertisinJ.: COlllmittee, Irving Grass of 
th e J. J. Grass Noodle comp.1ny, Oli
ca).:o, has been made city chainnan (or 
Olicago, Walt~r Ous(1)hl 01 the Com
mander 1Ilillil11: company, Mil1nearolis, 
has ill'en appointed to thc Merchandisin~ 
Committee, n. L, Podesta of Fontana 
FOOtI Producls comp .. 1ny. San Francisco, 
Cal ., ha s ilt.'ell made city chairman. vice 
Mark Fontana (If the same cOIllI)'11l)" 

All these men have displayed an im
mellS!! amount uf enthusiasm for the 
hulustry's project and have la!Jured un
(t'asingly to assure the success o f Ihe 
call1l).,ign, Their appuintmenls tn thcsc 
Cflnuniltees not only offu filting recog
nition of Iheir services hut place them in 

a position tn tin cvcn greater wurk f,,1' 
the Industry's hettenllcnt. 

March has S('CII the rapid l' roJ.:'H'~" 
made in this campaib'n-has witnesst'd 
the 1)'lSsing of the million mark alltl til l' 
enlistment of allother great faction ill 
cooperation with the rest of the hlthb' 
try, It is to he hoped thaI the illllllClli · 
ate future will he as ))lOoouctivc of wd . 
cOllie developments, As a matter uj 

(ilct it is the duty of everyone ill thc 
Illllustry 10 make sure that 'the future is 
so favorahle. Remember this-that Il le 
h .. ,ule still is 11 01 won, Indeed, it has 
hardly started, 

i\nd now lor the sC1:ond dcvelojlllll'UI 
which headlines the month's achien'· 
ments, The ho .. lrd uf directors of the 
Macaroni Association of America, Tt' ll ' 
resenting Ihl' interests of the hulk manu · 
facturers of the cou ntry, in l'xt.'(u ti w 
session ill New York cit)', March 8, COli ' 

siderillg Ihe National Ad\'crtisinJ,: Cam· 
paiKI1 nf the Macaroni Industry, ('n' 
dorsed the plan and objcctives, tI1ll:< : 

"The Hoare! of Directors of this As · 
snciatielll in meeting assembled, g:l\'t~ 

consideratiun to the aliverlisinJ,: cam· 
po,jgn to' I,rolllote the macaroni )ndu str~' . 
The direclnrs arc of the unanimous opill ' 
ion that this campaib'll is worthy of thl' 
support o( all those who desire In 
further its aims and advance their in · 
dustry, 

"The New York group met March J.I. 
when L, J. Brown and other represcnt:.· 
li\'es of thc ad\'crtising commillee of li lt' 

call1l);;l.ign uplained in detail the pI''' ' 
)'I05als and objects of the Program. 

"TIle )lreSt1ltation of the plan was 1\" 

eeived with instant enthusia~m !Jy ;.11 
lIlanufacturers preser.! at Ihe I1lcetil1 :': , 
Many dcsired to make their suhscri p· 
tions on the spot, but it was det'lTled ad · 
vis.,ble 10 have the finance etJnuuiu l l.' 
represt"lltativc C311 on Ihem in persoll ,II 
their plants to oblain the siJ..'lIed sui, · 
scriptions,"-Don Mowr)', EXel'Ul i\I' 
Secretary M. M. A, A, 

This l1Iove on the p3rt of the M. :-'1. 
A. of A. further unites the Induslr)' 
throughout the country, adding very iHl' 
purtant and very necessary support, 
Many new subscribers are hrouJ.:ht inlu 

the SUPI)()rt o f the ump.,ign due to the 
cooperation o( this associalioll, a Stilt· 

st311tial boost to the inlerests o f the III ' 
tluslry .15 a whole. 
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Advertising pays best and 
accomplishes most when 
backed up by a quality 
product. 
Make your macaroni as 
good as it can possibly be 
made and then let the 
world know about its 
goodness. 
The only way to make the 
best quality macaro" 
ni is to use the best 
quality ingredients. 
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The Washburn Crosby Company 
Semolina Mill 
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CONGRATl 'L-\TIO:--JS to the :\Iacarlllli :\Iallll
fa ctul"l-'rs of America! ThL' inauguratioll of tlwir 
lVlillion Dollar Call1paign to increase thl' CUIl

~umption of one of the \\'orld 's filwst food products (\t'
sen'es the support of every indi"irlt:al and organiza
tion connected \\'ith the industry. \ \'ithout quest ion. 
this campaign ,,-i ll bring hack its cost nlal1\' tillll''; 
over in net re~ lIlt,;-\\'hich are profits. 

N;\ T I 'IL' 1.1. Y I h l' 
lIlotlluJdcturl'r who 

prlllib 1ll1l:-, 1 frllIH I hi~ l''\

ItL' lltlitun' is t hl' (IIle whl' 
Illairll";till:o' alld iIlCrl' ; I ~l'~ 
I h,· qua Iii )' III' hi, prlldw·1. 

\\'e prll/dle"y fill' II,, · 
:\ I at'a rlllli :\ I a 1111 1', will reI''' 
\rhu ('''"~i~tl'IIII~' tI:-:l' COIII 
IIJdlldl'r :--it'lIll dill;l . ;1 :-:uh. 
:-:1';1111 itt! ill('n'<I ~l' III t IH·i r 
bUsill"'" aflel' the appear
;1I1l'(' t)t' thi:-; gn,'at :\<11 illll ; " 

;\dn'r! i"ill).! ..tTllrt. 

YUlirs ttl ("I "I1I1l ' IIII!. 

COMMANDER MII.LlNG 
COMPANY 

'":\':\'E.\I'OJ.JS. '":\':\'. 

COMMAN DI~]{ SEM()Li~, ,\ 
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Prize Winning Redpe 
Real Italian Spaghetti 

There nrc sn many indiddual pref. 
erences that it is r,l th er diOicult tn 
sugJ.:cst the prcpamtiua (a dish of 
It.itian spaghetti that will suit all 
tastes. The northern haliall "rdcrs 
his nne \'1:1\'; the sou thern Italian likes 
his :1 littl~ Il1llre piqtl:lllt while their 
hro ther in ccn lr:d haly also has hi s 
preference of styl e and taste. II ere is 
o ne reci pe that 111:1)' hetter su it Amer· 
icans. li s ingrctlicnts ilrc easily oh· 
tainahle in ally /; roccry sture. 

Ingredients 
I 1lJ. spaghetti 
2 ('ans ItllIl:ltn SUU) ' 

H Ih. Parmigiano cheese 
I medium size on inn 
I sma ll g reen pCI),,!!r 
Few 1t~; I\'CS of parsley 
2 s trips IIf hacun 
1 tahlespoo nful worccstcrshirc sauce 
I tahlespoonfu l hutler 
Y.i III. gmund fIIea t 

Method ' 
The mea t may lie of nny kind. cooked 

or raw. !,Iace nile :1111 1 one h;tlftahle· 
spnu ll fu ls uf salt in -I 'lu:lrls of water 

I Patents. and Trade Marks I 
:\ 1I10nthly rnie, .. · or patents granted 

111\ ma caroni ma chinery, of applications 
for ;JIlII rehrist ratiolls £If tralle marks 
a pplyil1J.:' tn maca runi I'rotlucls. In 
Marl'll 19.\0 the inlluwillJ.: were report· 
ell h)' the U. S. patent ufliee: 

I'atcnts granted-nunc. 

TRADE MARKS REGISTERED 
The tr:llie marks affecting ma caroni 

prmJut:ts or rolW malerials rc,;islt'red 
were as folluws: 

Elk. 
Thc trade lIIark of the Elka Noudle 

emil .• ~Iaspel_h , ~ . Y., was rebrlstcred 
fo r lI ~e (11\ c..:g !If/odles, cut noodles 
alld IIthcr proliucts. Application W :IS 

filell july 1.'\, 1929, pulJlished hy the 
pa lent tlflice Dec. 17, 1929 and in the 
jan. 15, 19.1D issue or The M:lcaroni 
j Ollrnal. Owner clailll!i usc sill ce 
Marl'll 22, 11)25. The trade name is in 
black ty pe. 

Angela Mia 
The trade mark or the Lincoln Mac· 

:Ironi Mfg. C0I1111<l"Y, Brooklyn, N. Y. 
was fl'gi stered fo r usc nn macafCIlli. 
' \I ' plkatinn was filed ,No\·. 4,1929, pub· 
lished hy the pa tent oOice Dl'c. 31, 1929 

anti IllIt on tn boil. Cut the pCJlJler, 
parsley ami bacon intn slllall pieces; 
chnp thc onion "ery fine and place in 
an iron frying pan with the hutter m'er 
a slow fire, st irring until almost 
hrown. Then adll the 2 C:II1S of tomato 
sou p, stir thoroughly, ami alhl the 
ground meat. Let the whole mixture 
l'INlk sluwly ftlr 10 minutes. (I( raw 
II1I':a t is usel l, l'ouk 20 minutes.) Add 
the \\' fl rcestershire sauce and hatr of 
the cheese just hefore turnin~ off the 
li re. Put nn the back of t',e sto\'e 
a lHI kecp W.1I'"1I1. 

The water will have cume (n a boil 
in the meantime. After it has Iwiled 
hard, :IC lel the spaghetti. (Italians dn 
not IIrea k it lip.) S tir:l s $oon as the 
spat;hetti is put in the water tn keep 
it from sticking to the pot. Let hoil 
until tentl cr thell po ur off the water 
th m ugh n col:uHler. Drain off all the 
water thoroughly. This will keep it 
from matting into a sti cky mass. Put 
the cnuked spaghetti in a large se rving' 
di sh anti pour the sa lice O\'e r it. Then 
sprinkle the remainller o f the crated 
l'heese on'r the dish. Sen'e piping hut. 

alltl in Ihe Jan. IS, 19.10 issue nf The 
,Macaro ni Journa l. O Wl1er daill1s usc 
since Oct. 1. 1929. The trade na me 
is in he;I\'Y type. 

Baby 
The trade lI1ark or the j ohn B. 

Cancpa cOlllpany, Chi c;lgo, 111" was 
registercd fo r use on alimcllt:lry paste 
gonds. Application wa!'l fil ed M •• rch 
2S, 1929, publi shed by the (la tent ollice 
Dec .• '1, 1929 and in the Jail. IS, 19.'\0 
isslle of The Macaroni Juurnal. O wn. 
er claims usc since March 20, 1929. 
The tralle name is writt en in hl :lck 
letters. 

TRADE MARKS REGISTERED 
WITHOUT OPPOSITION 

Golden Stale 
The trade mark of Harry Sa idiner. 

li ning husiness as Golden S tate Mac. 
aroni Cn" Los Anccle~, C d " W:l S reg. 
isterell without opposition for usc on 
alimentary pastes. "Plllic.,tion was 
filed july 13, 1929 and puhli shed hy 
the patent office March 4, 1930. Own
e r claims use since Jail. I , 1929. The 
tr.,de natlle is in bl ac k tYllC. 

TRADE MARKS APPLIED FOR 
Fi" e :lppli ca tions (o r registration of 

macaruni t r:Hle marks were madc in 
March 1930 a nd puhlished ill the Pat-

ent OOice CalCit e tn permit ohj ccti '" 
thereto within 30 fl ays of (luhlkat i, 

R Grocer 
The private hralltl trade mark o ( " a. 

tional Grocer company, Detroit, MidI" 
(or usc on macaroni, spaghetti, n ', lui. 
celli, macaroni paste and o ther " ~,,. 
ceries. Appli ca tion was liIeel April 
1928 and publish ell M:lrl.'h 4, I' , 
O wner claims usc since J\prH 18, 
The trade mark is :t triangle £In w i ld, 
is writtcn the tradc Il:lme in lor I\-k 
type. 

~a Carnegie 

The trade mark of S:lI\,atnrc Vh'l"IIoI, 
doi ng llU!'incss as Viviano M al';tI. In' 
Manu f:lcturing company, Carnegie. 1'01 _. 
rnr usc 011 alimentary pasteS-lI:lUll,l\· 
spaghctti, noodles, \'ermicelli anti TlCa:. 
a roni products. Applic:ltioll w:ts lill'll 
April 30, 1929 a mi published Ma rdi ~, 
19.1,(). O wner cl:iims tl se since :\Ul;, 

5, 1918. The trade name is in fmtlim·J 
letters ovcr which is a drape :uul :ll .. ,\,c 
it a.c rown. 

Clover Farm 

The prh'ate Imlllll trade mark I 

The GrUl,:ers & I'roducers Co., Clcrc
land, O. fur li se nn macaroni, spaJ.:'h l'ui. 
nnOtlles (pilckagell, :Ind ca n net! spa
ghetti ) . ,\ppli l':l tion was liled July S, 
1929 and puhli sllCll ~lan'h 4, I'JJlI, 
O wner claims lise since 1882, Thc 
trade nallle is in hl ack type. 

Barry's 
The priva te brand tratle mark .. I 

Barry Food Prod ucts, Inc., Huffal .. , :\. 
Y. fo r usc Oil sp"..:hetti :tlltl .. , ll l'r 
g roceries. ' \ppli c:, tiull was fi led :\ .. \'. 
-I , 1929 ane! puhlishctl l\l:\ rch II, 1'131'1, 
O Wller claims usc si nce julU' I, 11117. 
The tratle !lame is written in ld.tl'k 
letters onllrawing represcn ting th e ~nn 
and its ra ys. 

Sugo 

The trade mark of Mercuriu li e ,h
crs Spaghetti Mfg. Cn., St. I..nui!-t. \ JIl, 

ior li se 1)11 aliment.,ry productS- II : ' a'

I)" macaroni, spaghetti ami 1100' \'S, 

' \I .pli ca tinn was filed Oct. 5, 192'") ,111 1 
Jluhli shed March 18, 19.\(). 01', Irr 

claims usc since ahout May 1009. 'hl' 
trade n.,me is in nut lined letters, 

LABELS 
Aunt Emma's 

The titlc "Aunt Emma's Home ~1. 1,k 

E~:g ~oodlestl was regislered ?\l ar,'h 
II , 1930 hy Mrs. Emma Hanson, :-'111· 
waukee, Wis. (or usc on egg lIuUll ks. 
Application WilS puhlished J:lII . 2, 1'1,1,0 

:11111 gi\'en regi stration numher .17213, 

The greatest pOllsession is self pus
sC5sion. 

~l . 

Consolidated Macaroni Machine Cor'poration 
FORMERLY 

Cevatlco, Cavagnaro & Ambrette, Inc. 
I. DeF rancisci & Son 

Designers and Builders of High Grade Macaroni Machinery 
Type K·G.R 

The Ifneader is a machine of considerable importance in the production of quality 
macaroni. Many macaroni manufacturers ask the question, "Why don't my macaroni 
look as good as Mr ..................... ?" mentioning the name of some other manufacturer. 
The explanation is very simple. Mr .. ................... is using a properly designed kneader. 

Aware of the requirements of this industry, we have designed the Kneader shown 
above. The proper operation of a kneading machine depends almost entirely on the 
proper design of the two corrugated cone. used for kneading the dough to the proper 
consistency. After many experiments, we designed the machine shown herewith, 
which meets the exacting requirements for properly preparing the dough. 

This Imeader is fitted with an apron to prevent the operate, from coming in con
tact with the revolving pan. Also with a guard to eliminate <he possibility of the oper
ator being drawn underneath the cone. Unguarded kneaders have often been the cause 
of serious injury and sometimes the death of the operator. Both cones arc equipped with 
scraper attachments to prevent the dough from sticking to the cones and revolving with 
the same, thereby causing much annoyance. 

The pan is Rupported by adjustable rolls which rev('lve on Timken roller bearings. 
The .. supporting rolls are set immediately under the corrugated cones, which is the 
point of highest pressure. Each cone is independently adjustable and revolves on roller 
bearings. Due to elimination of unnecessary friction, very little power is required for 
the operation of this machine. 

Built in various sizes up to 76 inches in diameter. Send for our catalogue for fur
. ther details . . 

1S6-166 Sixth Street BROOKLYN, N. Y., U.S.A. 159-171 Seventh Street 

Addr ... all communication. to 156 Sizth Street 
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Durum Wheat Market Situation 

Durum Wheat Supplies Smaller Than Year Agcr--High Quality Surplus 
Melting---Dull Export Inquiry 

DUTUUi wlll:al SUfllllics tIle first of ~I;arch 
WI'T" alwlIl 15% slIIa ller than a )'ur ago 
although the 1929 crOll was bUI lillie O\'cr 
half :IS large as that of 1928, according to 
the Grain, Hay ami Feed Markel News 
Sen'icc of the United States Burea u of Ag' 
ricultural Economics. The slower 1110\'(

men I into consuming channels this stason 
ha s bee n b,r&d), the rutlll of a dull export 
inllUir)' which has been r(nected in the 
' lI1allcS! o\,trStaS 1II0\'(IIICI1I of United 
SlaltS llurum .incc 1916. The quantil)' of 
durlllll wheat used ;u feed and in feed mix
lurl'5 lia s apparently been reduced frolll that 
of las t year )('Cau st of the Ilnusual!)' high 
Ilualily o f tllis scasoll', crop and the ,dat!\'c 
chcapm' ss 01 olher Iced crain! . partic ularly 
"a l! and barley, Mill grindinGS. however, 
ha\'t bt'en slighl l), in e.urss o f othe r rteent 
)TaTS wilh a la r!;er percenlagt of the milled 
Ilroduel5 ret a in ed at home for dom~slic con
Mlnl"lifl ll or fo r II,e mallllfaciurtr of mac
awni fur CX Pll rI , I'rien ha\'e declined rna
Icri:llI), fr um the hiJ.:h levcls prevailing at the 
l'l'Jiil111iul: 0 1 the CHI" )'ru, lugtly hecause 
uf IIIl' ,Iuw foreigll lU1lnir), a lld the general 
we;lkllen ill the world's wheat market situa
tilln, and arc 1111 ..... a l Ihe 10 ..... ul point .inte 
192.1 ..... ith low ,'rolein Ilremilllns reflecling the 
hiJlh Ilualily o f Ille crop. 

The Unitt'd SI:l\n d\1rum ..... heal crop h:ar
"utell in 192'9 IlIlak" allpruximalely 5.2,OCKI,((K) 
1'"5, in Ihe 4 Illincipal producing Slalu a l 
agaim\ the r((uul erup of over 97,0CKI,0CKI 
I,us, produced in 1928. The ahundant IUr-
J,lin last scawn ..... ere greally in excess of 
dumestie needs Md ex[lOrts for the leuon 
rt'ached Ihe record amonnt o f 4S,OCKI,OOO LUI. 
while the carryo\'er into the turrent .t:lson 
August I w;a incre:ued 10,000,000 hU I. O\'er 
Ihat of the I)ft'uding yC2r, Siocks of durum 
wlu'at al the first of AUglut, including esti
mated brm Itocks and f locks in comnlerci:al 
channels, wue 13,(,00,(0} hUI, as againll 2,900,
(XX) hUI. hdd 011 AUg\1S1 I, 1928. The 10tal 
Iluantil~' a\'ailaLle at the hrginning of the cur
rcm crop year. ineluding crop ::r.nd ea rryover, 
was, therefo re, a llprolimalcly (6,OOO,(Xl) hut. 
3S a~~in" IOO,IXXI,OOO Inll. fo r the 1928-1929 
leasun, 'fhne rCthlc(d lu,lpli(s, howe\'er, are 
more tllall ,ullicielll for tlomcllic neells, 
roughly pbcetl 31 a rauml 45,(0),(0) hUI, and 
indicate " IlIr(llul for export or earrYO\'er 
a f aJl(lruximalrly lO,c:m,000 hUI, 

The disJlOIilion of the durum whcat crop 
this year has been some\lo'hat different from 
Ihat of a year aKO, Domellic milling for the 
fi u l hall of Ihe current YC3r W:lI .lighlly 
in extc" of tll:1I of Ian Sta10Q hUI exporls 
from the beginning of AUglut \0 the close o f 
lIa \'il(a liol1 werc malerially reduced, Domes· 
lic di 53 I'I,carall~[" exclusive o f mill grindings. 
has also Ileell smallcr as Ih e uniformly high 
Qualil), of tllC crop h:al tendrd to r[, l lrict 
utiliLltion of tlurum wheat in food and food 
mixtures, 

Mill grindings uf Jurum wheat II:ave .ho ..... n 
3 r.Uher u,Iwartl Irrnd .il1ce 19Z.t T otal :In , 
l111al mill grimlillKs h:a\'e increasw from II,. 
263,000 )'111. in 192"·25 to 15,517.000 hUI, in 
1928-29. Tllele largrr grindingl renect Ihe 
I t('ad)' C'Xpanlion ill Ihe J omcstic lrade in 

,III rum ..... hea t Jlru,II1 ~ IS, ol'er 95'no uf 
..... hieh art nuw SIIIIpliCtI IIY our o ..... n 13('
tori cs whn(as formerly a brge pari of Ihr 
finisllrtl manufaclund Jlroduch which entered 
illlo domcslic COlIlUm(llioll were impo rled 
fr om J tal),. The IllIalllil), o f I(molina re
taintll for IlOme consumption incrc.;uetl from 
1,557,000 I,hls, in 192"-25 to 2,2J8,000 hMs, in 
19l8-29, Duftlm wheat fl our rdained fo r 
domestic me incrtased from 35.2,0CKI hhts, in 
192"·25 to 700,000 hhls, in 1928-29, A pa rt of 
Ihis increale, ho ..... ever, is olTut IIy I:ugrr ex
IlOrU of fini shed manufactured durum wheal 
"roducls, EXJlOrh of mac:aroni, s('l3ghelti and 
novdlcs ha\'e incrC3scd from 8.446,SZO Ibl , in 
1924·25 10 10,919,000 Ibs. ill 1928-29, while ex
IlOrts of lemolin.2 .. nd durum fl oll r decrC3scd 
Irom 2-K.t,{XX) and 88.1,000 hbll, respc<'Iively in 
1924,25 to 116,000 and 270,000 hbls. in 1928-29. 
Thl'le larger ex(JO'ls o f 6nilhed m:anubctllrcd 
JlrOlluC11 anel the decrease in nmimanubc. 
IUr(d "roductl luch .:. nOllr :lOd lemolina re
ntel the changing ('(onomie sialul of the 
Ullitc:d Stales industries and the evolution of 
domulic indUllfiu fronl the more Jlflmll1ve 
113gel of de\'el0llment 10 the level of olhc:r 
highly indullrialiled l1:at ion5, 

Ex[lOfh of durum wheal during the cur· 
renl season from '\\Iglllt I 10 the dose of 
n:a\'ig3lion as meaJured by lake shiJlm(nll 
Irom Dul\1lh to Canadian ports ..... hich com
prise Ihe hulk of United Stales exrnrt. han 
tOlalc:d only 8,400,000 hus, al compared wilh 
nrorl:t 25,000,(0) bus, ,hippct! during the cor
responding IlCriod I,ul .c:nOIl, In :addilion 
to the wheal dutincd for Cal\3dian portl 
about S,ooo,fXXl hus, ha,'e been shipped to 
llulTalo thil .e .. son which il only about luf-
6cic:nt for the interior tradc in Ihat area 
wl'1erc.a. during the .ame period Jul IC2lOn 
:about 10,WJ,000 hu., were shiJlpW to Duf
falo which wonld alle.w around 5.000,000 hUI. 
for feed requirements in that area and lC3ve 
5,COJ,000 bUI, fo r ruhipment tor export 
through Canadian port. or through United 
SI:atu At!:antie (JOr's. The rCtlue(d exporl. 
during Ihe c:urrc.nt year h:a\'e been largely the 
result of the abuntbnt Italian harvut which 
hal lupplied a large proportion of the re
quirrmentl of local durom whC2t product fac
lories. Llbcr.al olTeringl of North African 
dUlum whe; t in Fr.ance have reltricted de· 
mand for United Sialu durum at Marseilles, 
lI igh im[lOrt dUlies which arc dTtelive in bolh 
Illcse counlriu m:ay :a11O have .. dversely in
nuenced im[lOrt laking. of Americ:an durum. 

The quanlily o f wheat used for feed :and 
in feed mixtures this st::ason will be dcterm
ined larsely II)' IUPlllies and rdative "rices 
o f com~ling grains and certain hyproduct 
feedl , SUPl)liu o f whC21 feeds as indiealed 
by mill grinding' :are only slightly above those 
of lut )'C2f although the perc(ntage of olTal 
production is !:arger a. a r(.Jult of the lo ..... rr 
Qualily o f the hard winler wilc:at, Prices o f 
Yo'heat mill fecd and screening. arc III20tcrially 
lower than in other recent )'C-:I.U and relative. 
ly 10 Yo'er than fecd wheah, Fttd ,rain. have 
allO .hown rcl:atively gruter declines 31 com
lQ.red wilh last yc:ar than duftlm wheat. These 
factors have I(nded to restrici inquiry lor 
wheat al feed and for u.e in fml mixtures , 

anJ domc:stic disal'llCarance of dUrllni i',r 
those purflOSCI which in rcc'!nl years hu 
rang(11 from 18,000,000 to 22,(XX),000 hili , win 
probably he lIear tlte lower fif1lrc during Iht 
currellt '(Olson. 

Tile I,igh qualil)' o f the durum wheat m ,p 
Ihis scason is eonfirmed hy inl pection rCIUln, 
at ~finnr:a[lOlis, Duluth and Su~rio r a5 r' un, 
JUred with Ihole of a )'c:ar 3g0. Of th l' h.'al 
inspections tlf durum wheat at these IH'"11\ 
l u r Ihe current n ason Jill)' through D"'cm' 
her 3i,5% were of amber durum as COI11I'.1I,"] 
wilh only 7~ .. year ago, The subclass dll'l1m 
eompri l rd only J.1~ of inl(1cction5 as aJ::,inll 
63% in 19l8. The I'ercenlage of rrel Ihullm 
Ihis It:lson ' :u onl)' slightly below thai of 
a )'ear ago. representing 28~ in 1929 as co,~ , 
pared with J(Y,.{, for Ihe Cotr t:'l[lOllIiing " .. ,iotl 
of 1928. In :addition 10 thc larg(r Ill1alll itl' 
o f amber Jurum among in spectionl Ihis 11';;' 

son a considera"'y larger Ilroportion of .Ite 
,ubelan wal plated in Ihe higher gradn . Tht 
percentage o( amlle r Ilumm Brading No. ! II r 
bettcr has amounled tu 77% 3S again~ 1 w',;' 
las t ),c:lr, Alth01l)1h the quantity o f dUlllm 
..... heal in.pt'Cted thil sl':a lOn was mIlCh ,",:a il., 
th:an th:at of a year ago the percentage nf Ilu ~ 
l uhclass falling into the No. 'l or h(tter gra,!.·. 
repreunted 63% of inlp('(tionl as "g:lin ~ 1 5Y," 
in 1928. Aboul thtee fourths of the Ir,l 
du rum il1Jpectiolls gr.aded No.2 or brtlci as 
compared with Icu than one half lu t }'"Jf, 

Pric~. of durum wheat h:a\'c dec1inw sh~If" 
Iy, innucnced hy the grneral wc:aknen ill 
world whC2t nlarketl and dull export in' lu ir), 
notwithst:anding Ihe large reduction il1 " Olnn' 
tic lupplies, Nu, 1 amhet durum whC'at a. 
Minnnpoli. which il represrnlati,'e 01 the 
bell milling qualil)' Ileelined from $I..l-l Ilt'f 
hu, at the fint of August to $127 at the I ~II 

ol Dccemher, after which therc was a fur lltrr 
Ih:arp dccliflc 10 96c per hu, February ; ' Thr 
I)ricc mO\'(menl of this clan was OlIn"" . a 
reversal of that of a )'C2r ago when Ihr I,. irr 
declined from $1.17 at the first of A\1gu " II ' 

9.5c during the last of Decemher an,1 . Iorn 
.. dvanced to $1.32 al the last of FclJl II" I), 

1928. Other luhdaucl of durum han "hu 
Ihown m:arktd reductions fr om Ihe rd :u " df 
high levds prevailing OIl the 6nl o f AII ~ lI\" 
No, 2 duftlm at MinnCOlpolis dropp('d ! ,om 
$1.26 Iltr bu, at the bcJinninB of AUgl1 1 lu 
$1.16 at Ihe first of january and 10 ftl- I<r 
bu. at the lall of F(bmary al (oml)~m, l ,\ ilh 
$1.12 al the d ose of FcJ,rU3T)' a )'(';\1 " ~(O ' 
No, I mixcd durt1m a t Minnea[lOli. fell ' ",m 
$1.37 pcr hu, :at tllc firsl o f Augusl til ~ 13.1 
al the first of january and 10 9Jc Oil Ihr 
l:alt of Fehruary ('{lmpaied with $1.15 :11 Ihr 
end of Fcbruary 1928. No, 1 rcd tlU rll HI ~ . 
Miunt:lllOli. declined from $128 al th" l,nl 
o f AUg\lIt to $1,14 al the 1.211 of Dte, 'n lorr 

wilh a further reduclion to 95c 011 Fd,ll1lry 
27. 

The decline in prices of Amerir:a1l .! lIIum 
in foreign marketl rdltetl the full ,It ' n1~ '1\ 1 
and these r('thelions :are ev(n more ~ j ~ni6· 
COInt in view of the high imporl dulic~ nOli' 
effective in Fr.mce and Italy, No.2 'I!Ulofr 
durum .... rrived·· at Naples, It:al)', IIt'dinl'01 
from $1.40 at the middle of July to $I.!l ~I 
the last of Fel!.ruary: addine Ihe imporl UII')' 
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d 74c per 1111., thc:sc priees ""(lII!tI I,e elllli\'a
inti 10 $l.t4 ill jill)' anll $1.96 al the lasl of 
rdlruary Yohen nat ive Italian dlU1lm whl'a t 
Jt Naples was 5cll ing al f2.1J J4 lief 1111, 
,~",crlc::ln dl1mm at ~fafSeillcs ,lecliur,1 from 
II '!'i Ilt' r Ilu, at Ihe fi n l of (\UIl1l51 10 

'1.I9~ 1101 the la11 o f Feltruar)', which wi.h 
t/lr (layment nl tile Jut)' "f 5Jc I)er 1'11, ""I>111t! 
k Cill1i\'a lenl to aloo nl $2,05 :l1ul $I.7J 1'1:1 1'11 , 
~Oflh ,\frican ,I"rum wheal Jlriru al ~Ia r ' 
lCilks showed ul1l)' a sligh t u·,lur linn ,Iuri lll: 
thi ~ Ilt' riod heing 111\111eli at $1.(,1) 11I'r 1'11, at 
thr beginning I.f ,\ugm l ellm l ~lrt't 1 wilh 
11.tAJl Ilrf 1111, at Ihr laSI u£ Fd,rl1;lry, 

SlInlma rilinJ{ the ,111rulII whe:lt 5itl1alinll 
(or Ihc cutrcn: ),rar, Iht, sha ftl ('('lllI r lion in 
thr ,Iumntic crol' has hl' l'l1 1",.:,,1), IIfhel I,y 
J llo \lo'e r mO\'('melil inl ll c""~l1minG cllanncl1 
In,l 5uPI llics al Ihe (lrrU'lI t tillle arc lIuly 
~",Icmlcly Ildul\' Ihllse III the cflrrc~I 'fl nolin,.:: 
.b,,' a yca r aRI>, Foreigu iUlll1 ir), fur Unilt',1 
S,l'CS ,lUfUlII WI,t';lt ha s I,ren rt'Slrllcl\',1 h )' 

aclire cuml1etiliun of !lalian anil :-.I lI rlh 
.~h ira ll whrat ill EUfIIllI':11I malk,'u :111(1 thi ~ 
b~ I,('ell a li r lln'ssing illn11t'nce il1 ilumeu ic 
::lrhts. Otlier weakelling faclnts h;l\'" l'I'r n 
!I:t relativel), In ..... " r Ilrin:s 11£ !>Iher h,,',1 
m illS :,,"1 mill feells aU11 tll r rrs trich'il ,III' 
:lr$lic demand fnr " '1',1 ",llI'al , I' riru 11 ;1\'" 

,kdincil 10 Ih e IlIwut IlIl int ~inre 19.?J, ~lar ' 
leu Iluting thr cuming mOlltln will I.e iargd}, 
icAu(lIced Ill' cral' COlH lilinllS in fnrcign (01111 ' 

"irs :11111 Ihe oUllook for the' 5t'C:lling Cl f .he 
i!.omeSl ic e,·OI'. It is IIInch Inn I'a tl )' ill th r 
IClSlJlI lu '(leak definitely "I Ihe nultnrll IIf 
tlIt 19JO ha rnst. "relimillar), 1I1tlicalinns .. I 
!he acrCOlj,(e in Norlh Africa :111! 1 IIa l)' an' 
1!,uut the I.lme as thuse III 1:,,1 51'aSOII a1111 
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Ita~ian Grated Cheese 
will prove an invaluable aid in 
Increasing the Consumption of 

Macaroni and Spaghetti 

Spaghetti + Cheese + Sauce 
nn inseparable 
I. sty, appetising 

combination for 
Macaroni dishec 

Our Cheese Is Freshly Graled 

Sold in Bulk or in Air-Tight Pcckages 

SA MPLES AND PRICES ON REQUEST 

LaRoma Grated Cheese Co. 
55 E Austin Aye. Chicago, III. 
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Secrets of Successful Trade Marking 

---Paving the Way for a Hallmark 
.wril 15. 1930 THE MACARONI JOURNAL l7 

W,illm IxprtlsJy !Dr Tbe Macaroni Journal hy WIt/J,n FaWCtll KANSAS 
The X"tiul1:\\ Mal'"f(l ni !\I ,lIlIIl;te

lurers association cOllies un the scene 

with its "Energy Trio" l"Uopcralivc 

balige jllst at the jUllcture when a rev

ulution is in progress in the ('ollce!i\'c 

marking o r mass marking of the prod

lIcts of associ'lled producers. The 
hoard of directors has been at pains to 
.lcc1arc lIy furmal re soluti on that the 
Ilew trinity seal (or macaroni, spa
J,;"hctli :11111 l'gg 1II)lIIIIC5 shall in no in
stance be clllplo~'cd as a lIlark or in
t1kalion of quality. Yet. as luck has 
it devel oplIlen ts arc in progress 
th ruughout the whole field of business 
thai ilia)' compel the.' association to 
sume what lilOdih' its stand in this re
spect, MemheH:may hold fi rm aG'ainst 
their I;'fIIU1) mark being made a quality 
lIIark Hilt it i!' a question whether 
they h;l\'e nut in spite of thelll se l\'es,
and, perhaps, for their best interests in 
the elld-pa\'C~1 the way for a "hall
mark" 

Ttl tIIlflersta lld how the "Enerb.Y 
Trin" has heen cauG'ht in the nu x of 
a chanj.;'illl;' situation it is necessary to 
look backward a llIoment belore we 
'1IIl'llIpt til look forwan.1. As our read
l'rs knuw, the form of team play in 
itielltilicatioll known as "collec.ti\'C: 
markinI-:" or "community marking" 
fount! fa\'M rather slowly in the United 
S tates until a comparatively recent 
date, I'erhaps the fact that c.ollecti\'e 
marks arc 110t clij.;'ible tn Feder:!1 recis
tration as techni~'al trade marks had 
something tn ~Iu with it. If so, the 
present ;Icti \'ity in thi s tluarter rnay he 
~Iis('lluntin~ the p:lssage o f the Bill 
IlO\\' in Congress tn a~lll1it nssociation 
marks, unio ll lahel s, ell:, 

Fflr a ll the lack of oilici:11 rewglli
tioll, the idea of :llIiances (or commod
ity markillg h;ls grown in fa\'or in pro
pnrtion tn the spre;ttl tlf the prillci;lle 
tlf cH n solill ate~ 1 ur sy mpathetic mar
keting, as exemplifiell hy joint sa les 
a1.:"elldes, "exchauges," couperalh'c 115-

sm:ialiolls and "institutcs," DurinG' the 
fllrmath:c stages o f the l:eHul-:ether 
1lIH\'elllellt the cUlllmon hnnds ur 
I-:rnuJllllarks hare "een of 2 kin~ls, On 
the one haml there ha\'c apl)ean.·JI the 
rallying cries of cummcrcial clans 
which arc \\'ell exelllplified hy the slo
~all "Say It With Fluwe rs," In its 
clcmental fu rlll thi s tech nique elliploys 
a SUI,a:est h 'c (:Itch linc solely for its 
ol.ll\'crtisiul; \'alue, Xot only is there 

el1lhodie~1 in the common keynutc nil 
promise IIf (Iuatity, nor assurance of 
sl'r\'ice, but the sponsorship of the 
project is not discl osed. In short it 
is a case of anonymolls advertising 
which gains its force principally hy 
sheer \'olume, 

As the other extreme we h;we had, 
in the kindergarten period, the hantlinG' 
togcther of producers to briug about 
;1 uniform ohse r\'ance of anal)'sh; marks 
or specification marks, The objecti\'e 
usually has been the reassurance of a 
consuminG' public which has felt itself 
helpless in purchase by reason of it s 
ignorance o f technical (IUalifications 
ami standards, In ycars past the cus
tom has arisen of characterizinG' the se 
insij.;'nia,-whcthcr or ont they he 
hacked hy organized. systematic in
spec tion "f the goods,-as "quality 
marks," A lIlo rc accurate designation 
is "grade mark" Indeed , in lields slich 
as the lumber industry the necessities 
o f distribution rcrluire the simultane
ous li se o f se\'era l gTadc marks, 

If their choice was to he made be
tween these 2 extremes of associate (:x
pression it is 110 wonder that the n1(:mbers 
of the Macaroni Manufacturers asso
ciation ,1~c1ared against assumption of 
the responsibilities o f a "quality mark." 
The "Energy Trio" de\'ice is to be 
used mainl), in advertising ami for th(: 
estahlishmenl o f package relationship. 
:\'aturally its custodians must shy at 
the thought of allowing the lay public 
to interpret this "trade triplets" as n 
guarantee of indefinite hut exalted 
quality, That miG'ht well mean in the 
eyes of the credulous, a warr:!nty of 
ingredients and llrocessing \'erified by 
faCh)ry inspection under association 
auspices, 

Right as the directors unquestion
ably are in sidestepping so f\lrrnidaLile 
a potential o bligation, the qu(:stion 
confronts whether, in the end the En
erb")' Trio, or some successor, Illay no t 
take un the status of a sentimental in. 
su ra"ce policy. This thought is ven. 
'tured because o f the rec(:nt appearance 
anti rapid rise, in o ther trade fields o f 
the practice known as "hallmarking," 
The term "hallmark" harks hac.k to the 
Middle Ages with its Guiltls o f 
artis;ms,-producers who were the 
trail blaze rs of our illf1~lern sptem uf 
commodity brlllliing. 

Tile collective ur cuiipt'rative "hall
mark," as the term is 'uow empluyctl, 

signifies a form uf identification that is 
l1Ii~lway Ilt'l wel'n the ath'e rli sing slflJ.: :m 
and the gr:llle mark. In a sense it i, a 
compromise hetween the tWII, 01' at 
least it p,artakcs of SOllie uf thc cha r: L ~ _ 
leristics of IMlth, Spunsored h\' aSSllCi;unl 
producers. its usc is licenscd 'to lUem],a s 
in 1-:1)(lti stafl(lillg, Yet is thert' no ('''n, 
telllJllatiull of the sale flf the hallmarl,t'd 
guuds throuJ:h a cenlral sales al-:en , ' ~' : 
Anti there is 110 thought o( ullliertal.; illl.: 
ractory insl'ICction or other SPCc1l'S ,;r 
patemalistic ctllsorship to make ~tlrl' 
Ihal J;:omls li,'e up tu ideals, 

The " hallma rk," into whirh Ihl' Ell
er,.~y Triu ilia), one day graduat!.' tu 
its own I-:llIry, mil;hl appropriately 1~ 
t!uhlw:d an "illtl'J;:rity mark ," Insleall "f 
IM)sin~ as a tillality mark, to he cnnstrl1l',l 
as ha\'ill1.:" whatever meaninj.;' the heh"I"
t'r chollses tn r ... ad into it, the hallmark 
uf this n~\\' generation is in Ihe natllh' 
oi a "character," "()tJching for the b\'II ' 

l'ral repulation alltl the cUlIsc1elllious I ' ll' 

tl l'a \'Or of the user, In shari, a hall
ma rk really promis!.'s, cOllcretely, III) 

mure Ihall an atl\'erti si llJ;: catchlinc or a 

HARD 

WHEAT 

FARINA 
Absolutely Guaranteed 
Quality Always Uniform 

Samples On Request 

The HUNTER MILLING Co. 
WellIngton Kansas 

pictorial mascot, and yet hy its form il IIL-----------------------~ 
t' ultivates ;Imong consumers a confill!.'lIt-!.' 
in the ..:ommunity ideals anti the illtl'r, I IF=======================11 
responsihility of the finns alltl ilul i"i, I, 
uals that proclaim I1Iclllhershil) ill tht' 
l'ircle, 

Experts, with whol11 I have talh~1. arl' 
a!;reed that, e\'en if the National )1:..:, 
aroni Manufactun'rs association is ulti
matel)' to promote its "Energy Triu" 
tt) the dignity of " hallmark, the \\'i~t'SI 

possilJle course is to start the ju,"" us 
trio in ad\'crtising tife as a 11I:1, \'O)t 
mther than in any more serious 1';,110' , 
Persistent alltl extensive usc uf till' 
vividly symlK.lic figures will 1I0t " nly 
make read!.'rs of the newspapers ,I JI,I 
maJ:'azillt,s "macaroni food consci" us" 
hut gradually will huild up a famiha ri t~' 
with, anti confidence in the triang ular 
mark that will automatically convert ;t 
into a hallmark or infonnal suhstT1 11-
tion 10 th e hiCh traditions of all indu s, 
try, Nri:dlcss to say there arc no jill'

malities to the elevation of an atlwrli s' 
ing tieul. into a hallmark If the limr 
comes whclI the association wish~' ~ w 
puhlidy proclaim its trusteeship "j ;\ 

hallmark, well and good, nut, \"'t'n 
without such a gesturel the net rt'sult 
rnay he the same if the satisfied COn~\1I11' 

ing Jlublic reads into the fanci£ul Ilcsil:1I 
an aml-in-ann determination or lilac' 
ilm"i food producers tu keep the faith, 
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FAULTLESS MACARONI MOULDS 
Are Alway. Sati.factory. 

Every Order I, Glven tho Perianal 
Attention of Ole Experh. 

F. MONACO & CO. 
1604 Dekalb Av •• 

BROOKLYN NEW YORK 

Improve Your Noodles 

and Macaronies with the Cham
pion Flour Outfit .... made in a 
size to fit your plant, from 3 
barrel bin up to the car lot 
buyer. These Flour Outfits are 
priced within your means and 
sold on convenient payments. 

MANY MANUFACTURERS 
OF NOODLES AND 
MACARONIES ARE 
GETTING AN EXTRA 
PROFIT BY USING THE 
CHAMPION FLOUR OUT-

FIT. 

Write Today 

Champion Mach' yCo. 
Joliet, Illinois 
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Notes of the Macaroni Industry 
Superior Macaroni Company to 

Use Newspapers 
through a broken dike waters poured 
o,-er the city and valleys. The situa
tion at Villemur WilS critical. The 
water rose so rapidly it was impossible 
to take steps to succor the people. 

ing is sponsored by the Creametle C"IU

pany of Minneapolis, Minn. AnoU ler 
(eature of the broadcast is soundi :,!: 
time signals. The broadcast startcd "n 
March 1 and will be a daily feal ure 
over \VRHM. 

Following n recent test campaign in Los 
Angeles and Hollywood utilizing news
papers and outdoor :ldvcrtising, the Su
perior Macaroni comp-ll1Y of Los An
geles is planning expansion of the cam
paign employing the same medium 
throughout southern Califomia. Rc
tllms (rom the test progrnm were so 
satisfactory the ofii cials of the m3C.1roni 
linn unhesitatingly approved a much 
higher nd\'crtising appropriation. All 
I1cwspal)Cr advertising of this finn is to 
be placed by Edwin Dirt! Wilson, Inc., 
the advertising agenc)' which is directing 
the camp..lign. . 

DeLuxe: Macaroni & Cheese 

Macaroni .:l l ld cheese is one of the 
hesl known \\"1)'5 of combining these 
2 products whose elements blend so 
appropriately. It depends not alto~ 
gether 011 the ingredients but on the 
way in which they arc prepared for 
combination. I-Iere is one of the most 
popular: 

Boil mac.'\rolli in well salted water 
until soft. Drain and put into a bak. 
ing dish, rouring o\'e r it the cheese 
mixture, made hy the (allowing special 
recipe: 

Melt the butter in a double boiler. 
Blend the flou r :lnd add milk. Stir to 
keep perfectly smooth. When thick 
add grated cheese. H the cheese is too 
(resh to grate easily, cut into small 
pieces. It will melt in the sauce just 
as well but will take a little longer. 

Dent 2 eggs until light and fluffy. 
Tnke the cheese sauce from the fire as 
soon ,,5 the cheese hns melted. Beat 
in the eggs and pour the sauce over 
the mac:lrolli in the baking dish to 
within about a half inch 01 the top_ 
Co\'er with buttered bread crumbs and 
bake in a modera te o\-en for "bout 45 
minutes or until the crumbs arc well 
browned. 

600 Workmen Marooned in Plant 
A s turdy, well built spaghetti fac

tory se r\'ed as a III ace of refuge for 
600 workmen imprisoned in the city of 
Vii lemur when the region around 
T oulust', in southern France, suffered 
one of the most disastrous floods in 
it s history. A loss of nearly 100 Jives 
was reported throughout the valleys 
of the Garrone, Tarn, Aude and /\ got 
ri\'ers. 

Melting snows alld spring rains filled 
the river banks to o\'erflowing ami 

The Villemur city hall and several 
houses collapsed. The strong stone 
walls of the spaghetti (actory with~ 
stood the rush of the torrent and the 
I3(X) workmen imprisoned therein were 
later rescued by firemen nnd soldiers, 
though the stock of macaroni and 
spaghetti was water soaked. The flood 
losses were cstlmated at approximately 
160 li\'cs and many millions of dollars 
in property. 

Black Cat-Ex.Convict-SpiIIghetti 
An ex-convict, who will soon again 

enter a New York state penitentiary 
under a life term sentence, will blame 
his ill luck on a playful black cat in 
one of ?\ew York city's small spaghetti 
(actories. 

The cat was innocently playing with 
'a ball of twine when it accidentally 
knocked the receiver of a telephone 
from its hook flashing a signal in a 
nearby exchange_ The operator an. 
swering the signal heard what she 
thought wcre curious sounds and 
moans. Dclie\'ing that some "dirty 
work" was going on, she notified the 
detective bureau. Reserves and detec~ 
th-es were hurried to the (actory and 
the emergency squad called. At the 
(actory, 1959 Third av. ncar 100th sl. 
they (ound how the black cat had sig
nalled central. The policemen .:md 
detecth'es enjoyed the joke. 

As they were ready to return they 
di scovered 2 suspicious characters in 
a nearby doorv/ay and placed them 
under arrest. Doth were found armed 
and with :;mall coils of rope. One was 
au ex-convict that had served sc\'eral 
trrms. aud since carrying concealed wea~ 
I'UIIS is " serious offense in New York, 
he was J.: ivell a life tenn under the 
llaullles law. It was his lourth of~ 
fense. The other prisoner was given 
six months in jail. It was nis first 0 (

fense. All this ill luck because of an 
innocent black cat! 

"Creame-tltI" Take the Air 

From 7:30 to 7:45 a. m. daily, radio 
owners throughout thc northwest will 
be prh-ileged to hear interesting talks 
nil "Cn'all1cttcs" nlHl "Mothcrs" lIIac~ 
aroni, slJaghetti and egg nood les and 
their usc in all or the principal meals 
of the day, Th:s schedule of broadcast~ 

In addition the firm has arrangcll 111 

a .. vertising campaign in 135 ne h~_ 
papers and magazines in the Ilon h_ 
west. Suggestiolls (or tasty and l', _). 
nomiea l mcals with macaroni produ' ls 
as a base will feature this firm's 01, 1. 
nrtising. 

"White Pearl" in lro.n Country 
The Tharillger Macaroni eompal l ~

o( Milwaukee has (or some lime bel'lI 
using a 51114111 radio station in the ir" l1 
country of northern \Visconsin al1ll 
Michigan for interesting the people of 
that section in making greater usc of 
macaroni products in daily mellus_ 
Local conditions arc such that few of 
the rOldio sets in the iron country arc 
Olble to "pull-in" e\'en the bigger sta
tions or the central states and must 
depend on the small 10c.l1 sta tion for 
their entertainment and education. 

The mac:Lroni firm in its program 
offers to send any interested listenl'r 
a copy of its wonderful recipe booklet 
entitled "68 Answers to the Question 
-'What Shall I Ha\'e For Dinner Tn
day?'" A test of the effectiveness of 
radio broadcasting as a means of ad · 
vertising is being made by the finn 
in this territory of limited reception_ 

Mae~ in Food Show. 
During the winter and spring mont hs 

macaroni manufacturers ha\'e tahu 
unusual interest in the food sho\\ s 
throughot. - the country to profitah'y 
displOly their products_ Some attract; -, I.' 
exhibits resulted and a collection i 
photographs of such exhibits would '.1.' 
a ,-ery interesting array. At the t'-, 
hibit in Minneapolis under the al i -

pices oC the Minneapolis Retail Grocl'- :; 
associat ion the following firms exhil ,,, · 
ed macaroni produc ts: The Crcallle l!C 
company and Mill~Brook MacnrlUli 
company. 

Ezportl and Importl Drop 

The world trade in macaroni pr",) 
ucts showed a slight decrease during 
Ja nuary 1930 and thi s has ad\'er~dy 
affected the business (or the 6 monthS 
under p'b~c;rvatioll nccording' to oOil"i ;l~ s 
of the Bureau of Foreign & DOlllc~uC 
Commerce. 
-t During January 1930 we imporll'J 
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Star Perfection Dies 
are not only the cheapest 
in price but the best in 
quality and workmanship, 

STAR MACARONI 
DIES MFG. CO. 

47 Grund St. New York 

FANCY No.2 
ANI> 

NORTHERN LIGHT 

NORTIILANII MILLING CO. 
"1~NBAroU" WINNUUrA. 

NEW and 
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Machines 

End Seal Gum 
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Prove it your
self. A trial lot 
will be gladly 
sent on approv
al. Write today 
for your sample. 
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CORPORATION 
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206,621 Ills. of macaroni products, pay
ing (or them $t.'i,602. In the same 
1111111111 , 11)29, flur imports were 263.528 
Iils. for $2.1,220. 

The eXJlorts for the same month 
showed a similar trend. In January 
19.'\0 we exported 751,744 \bs. for $68,-
105 while in January 1929 we exported 
1,050,:'-'7 Ibs. (or SS4,(iJ2. 

FM the (; months ending December 
1929 tolal illlpo rts were 1,358,732 Ills. 
\';LluCi l at $126,166. For the Insl 6 
months of 1928 we imlKlrtcd 1,525,993 
1111'. for $150,142, showin~ n decrease 
of J(17.260 Ibs. worth $23,976. 

For the 6 months cnding Dec. 31, 
1929. our exports'-;£ domestic mcrchan
,li se tntalc" 5,215,658 lb5. worth $.Jil,-
2iO. During the same 6 months in 
1928 our CX)lOrts were 5.394,20.; Ihs. 
",firth $-1%.97.1. showing a ~Iecrcasc of 
178,574 Ills. or $24,70,\ iI. nlluc. 

Megs Co. Buys Feeser Plant 

The :\Icgs coml lall), formed h)' a 
group of financcers in the Harrisburg. 
l't'nl1syl\'ania di strict has purchased 
the Feeser Macaroni company plant at 
17th and Berryhill S1S. The firm is 
incorporated as MCI;S & Company. C. 
W, Wolf is president of the new wn
cern and It C. l'alll is chairman of the 
board of trustees. Frank M. Balsbaugh 
is secretary· treasu ... e.... Juhn F. Feeser 
allli J. I'. \Vehlcnhill11er. who formerly 
npcrat e~1 Ihe Fcc plant . arc fman
ci .. lly intereste~1 il : the lIew concern 
which has cohtaim'd the services of A, 
Calklrini. wdl knllwlI macaroni expert , 
(or superinlel1.lent of the pfllllucti on. 

The IICW linn, capit ali ze.1 a t ~OO.(XX). 
will sJlel:ialh.e in "Meg-s." a new f"rm 
nf macaroni . and "Specs," a kindred 
product which is sllal;hetti , It is h"ped 
In expand the IlIls i:tess intn one of na
ti tlllal .Iistrillllti r.n Sit ;IS to usc up the 
enti re l'ltpacity of the plallt .,f 2:{) Ioar' 
rel s dail~" 

Modern Marketing Methods 

It is interesting tu illite the rapid 
progress heillJ.: mali c by slllnc indus· 
tries in hroiltielling Ihe narket fo r their 
products throuJ.:'h an intcn .;i\' t.: :\nd sci· 
entific study of the produ ct. 

I{esearch is the key tit marketing 
!' 1Il' l' CSS untler tllOllern cUlulili o ns. The 
dlclIlist atlll the dietitian assume 1II0re 
ilntl more importance in the eyes of 
b~lll managemcnt. 

Sums of money arc made :\\'ailable 
to leading colleges for scientific re o 
search. EXJlert dietitians :Ire retained 
to work out recipes and menus all with 
the one idea of pl"fI\'iding sound, con· 

"illcing sales arguments (or the 
product. 

Employment Good in 
Food Inll ustry 

President Herbert H oo\'er and Sec
retary of l_'lhor James J , D:n-i s would 
he relie\'ed uf their joint unemployment 
worry if busincss in gcner".1 was 015 

gc)()(1 as that relHJrted hy the General 
Fuods Corp., a merger of 15 leading 
IHu.1 coml)'ll1ies of which Poslum 
Cereal Co. was the leading unit. 

Employmcnt is nnrlllal or slightly 
o\'er normal in a la ... gc part of the food 
industry, according to Colh\' M, Ches
ler, Jr., president o f Gcn~ral Foocls 
Corp. , in an inlcr\'ir.\'.' as he issued the 

Colby M. Chtlter, Jr. 

anllual report of his nrf,:"alliz:ttion to 
.\2.M st'lckhnltiers. 

"The fon,l industry is the laq,;est and 
oltlest iUllustry :\lul is (alll cel fur its 
stahility ," s:tid Mr. CheSler. "Food 
repres~'nt s 2[1% of the total national 
income. Currcnt ('Conditiuns in ou r 
husiness :Ire good anll the outl ook is 
encouraging, due to rising s tandartls 
of li\'ing, f,:"rowing population and in
trodu ction IIf illlpro\'ct! mcthuds nnd 
new products." 

General FvoJs Ullerates plants in 40 
cities and sc!ls ma rc than 80 rood prod
ucls, Empluymcnt in I'ractkally nil 
these plants is normal or slichtly above 
normal, according' to Mr. Chester. 

Chairman Appreciates i:=============================i1 
Appreciation 

In recogni tion of th e splenditl 
icc given the Macaroni 
chairman or the 
Co nllio;:tce o( the National assn";",;,,,;. 
the Hoart'! of Directors at the 
York meeting last Fehruary : i 
mously adupted resolutinns in .1] '1 ' 
dation of the time and effort sllelll I 
Chairman Hollert H. Brown of F,. 
une·Zcrel,:n company, Chicago, and 
month the reslliutill11S prullerh' 
grossetl, emhllssed ami framed' 
presented Ity President Fran" 
Tharinger. How much he \' aluc~ 
thoughtfu lness of the :\ssodation 
ers is expressed thus in his own w" 
My Our Frank 'J'h:lrin~er: 

The re~olulions o f the Direc tOr!, 
uu ~ly embossed. l'h:n ed, scaled and 
which yuu presented III me last I, 
e \'er relllall amoll" Illy most clleri shl',1 '" 
lenioll" 

I feci Ihal m)' pari in the IUCCCS~ "I I 

Auocialiull call1ilaigli 10 date has been 
raled. It wa s III)' Kood fortune to bl' 
the UlltJo rtunilY merely to apply the 
to Sla rt lhe hlaze. Those who went 
me \lre\l:ued t!u: way anti nuw Ihe wlwle 
dustr), i, blazing away merrily. 

Ne\'Ulheleu the resolutions tour/II'II 
deeply. Thdr forlll leads llIe to n 'al 
thelll a measure o f arrec liOIl which tf) I ' 

much deeper thall an nidence o f I 

alolle. I hOlle Ihat 1 ha\'e nOI a~~u1ll1'l1 

much in thus reading thelll , 
Will )'ou tllea se Ilass on lu th e 

my thanks ami al"llrecialio n 
thoughtfulnen? Also lei lIIe add a 
lO illcefe thanks to )'011 personall)' fnr 
wa)' in which ) 'OU backed UII the Adl" 
int{ Committee when ideas were ctli ly 
alill for your patience ami sdf I 
labon to lIIake Ihe platt a success. 

A big job is altcatl of U~ all; a jcoh I' hi 
will be onl y half done unless we II .. 

cause as a lIIeall 5 (I f welding lo:;ct lll ' 
indu str), into a Itron~. ene rge tic allt l I' 

"reuh'e ~roup in American cOllnill:rr , 
Sinet'rc1)' youtJ, 

(Sil:neli) Knl.oert II. IIr, 

(CulllilCurd frolll J'IIY,' l5) 

r UlIIliliulIJ al l,rUclll ate KeneraUy (;1\ 

1'111 the Ull tlllrII in d.ue area s will , I I 

l:trWd), 1111011 weather clJlulitiutls I 
next t"," nwnlh,. CrOll dcn 'lolllllellt5 ill , 
(Utlltl riel durinK Ihe cmnitll{ month, \\ 11' 
an iml~'rI .tltI I'earing 11llOn Ihl' furd!;11 , , 
ket fcor .)urum wh eat. l.uukiuK for\\ ,. ,,1 
Ih e 11\·,, 1 crllil ),ear, the rallid eX,l.3I1S" II 

thc Canadian .Iurum acrt'age in recelll 
tOHelher Yo'illl more Kienlific mcthl}lh " I 
t'ruducliult in lIal)· 3nll North Africa. 
gell ('ontiuu(',1 acti\'e eUtnllCtiliol1 for I 
Slalel ,Iufum whcat in foreigo COllntri\"" 
market innuellce of Ihel.: factort, 
may be IOmcwli:!.I InodifiCl1 Ly the 
uf thc domntic market ;md the d""I"'I,m'" 
IOf a bortler CllllOrt inquiry foe 
m:mufaclurro Iuoollct. Jueh a. 
lpap:hetti ami noodle •. 

HOURGLASS SEMOLINA 
Embodies Those Requisities 

Strength, Color and Flavor 
So Essential for the Produc
tion of a Highly Nutritious 

and Palatable Macaroni 

Location Enables Prompt Shipment 
Write ar Wire for Samples and Prices 

DULUTH-SUPERIOR MILLING CO. 
Main Office: DULUTH, MINN. 

NEW ""ORK OFFICE. F6 Produc. Ex.han,. 
PHILADELPHIA OFFICE. 458 Sou ... BId,. 

BOSTON OFFICE: 88 Broad Stree' 
CHICAGO OFFICE. 14 E. J.e1"on Blvd. 

" 
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Grain, Trade and Food N c tes 

Traveling Farm Exposirion 
An agricultural exhibition mounled on 

8 :opcci:i1 :mlullloLilcs, c,nly in March 
stnrtcd a tour of Italy, Sici ly anti Sar. 
dinin to show what the country is doing 
to at!";lIll'C agriculture, p..1.rticularly 
J;rnwil1g of wheat, 50 the Dcp.1rllllcnt 
uf Cummcrcc is in (omlcd in a report 
from John ~L Kennedy, assistant trade 
(oII1IIIi5510llcr ill Milan. 

The "Autacolonn .. " (Autocolumn) . as 
Ihis exhibilion is called, measured aIr 
proximatciy 80 meters (about 87.5 yds.). 
The botlr of each cnr has movable sides 
so that :11 each Slap d1(~sC could he 
puslll'd aside nnd the various ('xhihits 
ShIlWII. 

AIlIOIl~ the :lctivitics displap:d were 
those of the pcnnancnt cOImniucc (or 
grain, of the syndical agricultural or
bran izations, th ose in IlChalf of the J.:row
ing of grain, those cOllce minJ.: fcrtilizers , 
farace, Ii\'cstod:, agricu ltu ra l machinery. 
and the fighting of 1I0xious insects. 

The tour was dh'itled into 2 points. In 
the first th e wlunm co\'cred southern 
Italy, Sici ly, Sardinia. Luio, Umbria. 
n' tllrniug <II the ('nd of this to ils start
ing I'oilll. HOIlIl'. 

wh ich poi nts out that American "bread 
baskets" stnw away $23,140,(XX),OOO 
worth of food out of an est imated an
nual income of ~9,(XX),OOO,(:X:Xl 

The fact that food consumption is 
such a vital pout in the livt's of the 
people of this country is home out even 
in a time of business depression, hy the 
present stability of these concerns manu
facturing or dealing in food products, 
the Americana publishers say. The 
largest of the package food manuf:lclur
ing comp-lnies reports gross s.1les last 
year of more than $130,OOO,(XX), a great 
increase over 1928. and a COl1sislent gain 
in sales each month O\'er those recorded 
the previous year. 

EarninG'S statements for 1929 released 
by the leading companies engaged in the 
grocery business, the man ufacture of 
package food products, or in the fruit, 
vegetable or meat packing husiness. al
most without exc(:plion show increases 
in 531(:5 and earnings. 

Cornstalk Goes Into BUllnesl 

lo-bc.tlcsircd olltcome of Dr. S""" ,,,,, ',.II 
long researches. 

Read the Food Label 
"Read-the-Llhel" clubs could 

greatly in bringillR about the 
t(:nded by Federal pure food loS:;" :" ; •• 
says W. It M. Wharlon, of th(: 1 

Slates Departmellt of Agricu lture. 
is cllid of the eastern district fM 
food, dnlg, and insecticide 
tion. The Federal food and druJ,: .i 
is strict in requiring that labels shall 
mislead consum(:rs as to the 
quality, or consti tuents of 
drugs sold in containers. Con~,qu""'11 
a purchaser who reads 
fully and intelligently can 
he or-as most frequtlltly hapP'''''- "t l 
is getting what :<he thinks she is 
for. 

Suppose you ask for a oollll' 
ma)'onnaise anti your grocer 
suhsti tute lahell'd merely "Salad 
ing." Mayonnaise must contain lIot 

than 50% of edible ngetablc 
and it must contain at least 
of a combination 01 this oil alld 
yolk. Salad dressing may contain 
ingredients less eXllCn::;ive than oil 
egg yulk. T ht'se ingred ients are nol 
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Barozzi Drying System 
Manufacturers of Macaroni 
Dryer. that dry in any kind 

of weather 

FAULTLESS AND SIMPLE 

Result guaranteed 
For this industry we design and 

manufacture all kind. 01 
labor saving device. 

Catalogue and eatimate at 
your ,equal 

Barozzi Drying Machine 
Company, Inc. 

949 DeD Ave. North Bergen, N. J. 
NEW YORK DISTRICT 

Make Your Noodles 
from the finest 

EGG YOLK 
Rich in Color---

JOE 

Fresh and Sweet 

Write for Samples 
and Prices 

LOWE CORPORATION 
BROOKLYN, N. Y. BALTIMORE, MD. 

5-7 W"t Lo.,wd S~ .. , Bush T_ina! Bid,. No.8 

LOS ANGELES, CALIF. 
Mateo and SaO'llllento Street. 

CHICAGO, IU. 
3617 S. Ashland AYe. The second I.an thell 1It.'I;al1 allli the 

tra\'cling expositiul1 visited the a/:ricul
turnl sections ofllorlhcm It al)·. 

Rice Alsotiation Starts Advertising 
Plans 

l..unR 3waitt'd commercial develop
ment of cornstalk byproducts seems 
destined for.3. real trial with the fonna
tion of National Cornstalks Processes, 
tnc., 0lic3g0, notes "nle Dusinrss 
Week." TIlis $I,<XXJ,1XXl concern, backed 
by fomler Go\'emor Lowden, Henry A. 
Wallace; H. F. Perkins, president Inter
national Harvester: and other midwelit 

jurious to health bu t if you p,1y tnhc:,:,;:;;:I~F============================================i1 of mayonnaise and get n less \': I i 

IJI''Otluct you are not gelling you. 1 1: 

wOl"lh. A pinched-in bottle of 
extmct 11101), look larger than a 
boltlc. The labd must show the 
amount olli{lliid. in each bottle. 

Hice is 10 to 15~~ higher this yea. business leaden, has leasttl for 5 years 
tl1311 it wa s last. I low much of that in - the patents on com stalk converting 
l'n'aS(' may he atlrillUtcd tf) the agn'ssi\'e processl dt'velopct! under · Dr. O. R. 
;ulvcrli sillR r3mpaih'll uf the National Sweeney at Iowa State college. Aided 
I{kc Associa tiun of America canllol be by Ihe state, by tht' Federal government 
detl'nnilled with accura cy. Twenty through the hureau of standards, Dr. 
tho1ls:nul dollars has h"'ell spelll for ad- Sweeney has spent some IS years in de
""'rtising so far. Aud the prnJ:ralll call s \'eloping processes to ulilize the 150,
for ~.<XXJ for thl' ),eM, with prospects cm,ooo tons of comsta lks produced an-
uf a hwij.!t.'I "i S150.0CX> for the second nually. Some 15 or 20 industrial by. 
Yl·a r. 

'fhe rice ;ul\'t:rtising camJl.1 ign has 
in\'Ol\'cll s<:\'l· ... 1 tliiTerelll types 01 cory. 
First, cup)' was USl' c! til sell the idea of 
coope.ati\·c ad\'l:ni si ng til rice growers. 
Then copy WDS prep_1[ell to sell rke to 
the American cnnSUlIler Iw lIIeans of ril~ 
recipes alld utiler n:ltiOl;al adverti sing. 
This was articulated wilh ciTecti\'e dealer 
fir trade paper cop), showing how rice 
had entered the advertising li sts to Cf}urt 
thc favor of the American house wife. 

products have been pro<luCCtI experi
mentally; the new company's first prod
uct will be lumber substitut~. 

While comstalks can he converted 
~asily inlo products for which there is 
strong d~lIIand th~ success of a COIll -

1IIerciat \'enture i1t'pends Upon other fat~ 
tors. TIle harv(:sting and tr.Jn sportatitJu 
of com stalks to mills pr(:Rnts an eco
nomic prohlem which has hith~rto pre
v~nted successful exploitation of this 
waste product. . . 

Chains of mills throughout the (:om 
More Than 26% For Food belt are planned to reduce transportation 

:More thnll 26%' of the yearly cost. I { they should be succ~ssfu l in 
i1lCU111l' oi the peoples of the United their aim to p.ovide a market for com. 
States is expended for food products, stalks at $3 a ton or mor~ an annual 
both agriculturnl and manuractured, ae- addition to com bclt brm~rl' income of 
cording to (he Encyclopedia Americana, • some $4S0,OOO,<XX> is possible-a . much. 

ing equal qualil)' in the 2 
label will td l which quantity is tht· 
buy. 

Nearly 8000 Chain, 
Anything from flower seeds II ' 

piallo~ may ·be purchased throuJ,: 1: 
of approximately 8(XX) chains now 
<lting throughout the country. 
various chains control a lotal of ). 
sep-,rate unit stores, This is an in, I • 

of 300% in systems and 700% in 
stores since 1914 when there wert· 
chains operating 20,000 stores. 

In the groce.y field. alone t!l l' 
totall.13s jum(H:d lrom 27,000 ill 19.!O 
approximately 68,CXXl at the c!OH' 

1929. alain drug stores, accortiiug 
H. W, Ryan of the Monroe I. i 
Machine ConU>.1ny, Inc., who 
a thoroug~ study . of d .Iains 
standpoint of store calculating pro,~I"". 
now control slightly ov~ r 7~ of the 
lets and 20% of the business. 

The 4 leading chains listed 
10 size and prosperitr. ... }fe the 

Capital Flour Mills 

A clean and well milled 
product made from 
carefully selected amber 
durum wheat. 

Send your orders to 
Minneapolis. If office 
is closed mailman will 
throw them over the 
transom. 

Office 

Minneapolis, Minn. 

Incorporated 

The benefit you should 
receive from the million 
dollar advertising fund 
depends largely on the 
quality of your product. 

THINK IT OVER 

Send your sacks to St. 
Paul, Minn. They will 
be thoroughly cleaned 
and kept free from in

sect infestation. 

Mill. 

St. Paul, Minn. 
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cil:l.iU5, first: 5 anti 10 cen t chains Sec
nnd; c<l ntly cha ins third; ami drug 
chain s fOllrth. :\ 5 a whole the enti o f 
the rapiJ expansion p l'ri od of th c cll nin 
system is predicted in 19.\1. 

Did You Know? 

That there af ... IIInre Ih;1II .\00 milliol1 
1Il('ah consumetl (I:lily in Amcrican 
homes? The vast quantities of ma
.:hincn' is a t work providing these 
Iill·a ls? Thai millions oi people, from 
1IIl,' (anner who pruJuc(.·s the raw ma
Inial til the hUU Sl'wifc whu purchases 
it arl' iuod l'ousl'inus c\'cry day o f the 
\'C:lr, and Jll'arh· l 'nn' hour of the day? 
:1'11;11 rU'H! rl'g~lla rir "lakes 26% of our 
Il il ti onai incoll1e . estimated at $90,OCXl.
<XXl,CQJ? That iuod articles have po· 
Icntial IJU,n-rs ill C\'cry ha llie in the 
United S tal l'S? How should all these 
coulltl ess variclil'S oi food be distrilJUt· 
{'II? How sIIM:- Obyiously 110 S3lcs 

MEET CO.lII'ETITION IVITII 
IJUS/~'ESS Tlld/N/NG 

The two big prohlems confronting 
lIIost Mncnroni and Noodle Manufac· 
hirers in Amcrica a rc-SALES and 
Dl STRIUUTION. 

Competitiull hetwcen manufactur· 
ers (or a r('Sl rictCII market is sma ll as 
comparcd wilh competition betwccn 
our industry and ot her (ood producers 
seeking MaC,lrllui 's sha re in th e meal. 

How 10 prolliote SALES and illl· 

PfO\'C D' STR IIIUTIO~ will he the 
leading topil's di sc llssed at thc Mac· 
.'Ironi l\!t'u's Cuuiercllcc JUlie 2 ... -25. 
26. 19.10 ill Thc Gcneral Brock. 
Niagara Falls, C III:uia . 

Altcm] this upl' n mecting uf the 
trade. Become marc Association. 
minded . It will l)ay you wclco mc 
imlil'idual profits :1IIt! the whole iu
Ilustry hanclsllIIlc t1i"itll 'nds. 

forn' l'IIuhl e\'er he- Qrbr:luizcd 10 ap· 
proach pcriullically 25,OOO,<XXl lJOu st'
wivcs. Thcre \"as li:ulger that the helle· 
fi ts of mass prmhu.:tiull in th e food in
fJustn' wlluld he lost. 

I'c~haJis it has nccurred to ) 'OU that 
ad\,l, rt isil1~. :md adl't:rli sillg alonc, ha s 
I'l"Uvidl'l l the suhuiun . 

KEEP ABREAST OF THE TIMES 
If \'011 think \'011 have tilll\! to waste 

whil~ cOlllpcti.;g ill thi s (:Ist T11udng 
d.1Y with men who :I re constantly 
s tudying and prcparing th emsl'h'cs. 
wake upl 

A SALES CLINIC 
Expericnced leaders in many lincs 

of business will di scuss our SALES 
PROIII .EMS at the 1930 C OIIVCllli lO 1I 

uf Ihe ),Iacarnni Industry ill The Gl'U_ 
eral IImck, NiaGara Fa lls, JUIIC 21_ 
26. 19.10. 

Tht.'O rics will be allvallced auJ 
pTactit-al suggestions made- Illost 0) ( 

which might well be adol'lcd j" r 
trade imprn\'cl11cnt 31Ul profit iu-
CI"l'aSl'. 

Arraugc 1I0W to a ttend thi s " Frcl,' 
Maca roni Schonl." , 

CARNERA TRAIN'<; ON SPAGHETTI 

Primo Camtra, ,lant luUan beawywd,ht, i. very careful about hla did whUe traininl 
for his many (jaht. Kheduled on a tour that will takt him to aU part, of the counlry. 
Here Primo I, shown doin, fusUce to a triple portion of spa,hetti and meatb.dl. In 
one of the famous old Vleu.a Cure restaurants In New Orlean.. Mana,et Lend. See'. 
perturbation over his Utile playmate's aJ.petite II shown in hi, npreilion. Camera 
a .. ures him that he need not fear becaule hi, fiIVor.te lpAlhetti lives him the rinr 
stamina and alireilivenell that has enlllbled him to kayo nch opponents ::I.!I Bil Boy 
Peterson, Ellen RiOWl: and Farmer LodJe In his lurch for pUlilhtlc honon. 

What'a in the jUll Judre for yourself. 

Pioneers in the Design and Manufacture of 

Simplified Packaging Machinery 
CARTON SEALERS-AUTOMATIC WEIGHERS-FILLERS-PACKERS, Etc. 

Write for d .. criplive folder 

TRIANGLE PACKAGE MACHINERY co. 
416-420 W. Huron Street, CHICAGO 

3f Corllandt St. , NEW YORK 
443 S. S.D Pedro St., LOS ANGELES 

For Better Results 

USE 
PENZA'S BRONZE MACARONI DIES 
fitted with U. S. Patented "Kleen-e-z" 
removable pins. 

Prices Reasonable, quoted on request. 

FREDERICK PENZA 
295 Vernon Ave. Long I.land City, N, Y. 

PER PASTA PERFETTA 

Usate! 

"Meglio Semo/a-Non ce ne n 

Guaranteed by the 

Mo.t Modern Durum MIll. in America 
MILLS AT RUSH CITY. MINN. 

ELMES' SHORT CUT PRESS 
Gives the greatest return for every dollar 

Alplmbctknl or fnnc)' cut Goods Illmlc any desired thickncss. 
Varinble spccd lrnnsmiscion. "torc speeds, Finer adjustmcnts. Il ydrnulic ami auxiliary paekinJ.: cylinders. Lronzc brushcd. 

You'll 
need 
this 
pr ... lor 
the new 
demand 
<lUled 
by the 
Energy Tria 
Cook Book 
with 1M 
TOIled Recipes 

The Energy 
Trio:--
Spaghelli. 
Macaroni 
and Egg 
Noodle. 
will need 
Presses to 
makelhem. 
More people 
will eal 
Ihem. 

Cylinder. oubide packed. No di,manlling 10 repack cylinder. 
HiGh nnd low pressurc pump, Val\'C lHt. Spced regulating valvc. 

IV1' " ~I:II ClHT 0' 
HYCIIAUL!C ",ACHIHCIIY 
fN UIIII II YCA"I OLD 

MAHY CLM U ,,"USU 
!lUILT OV'" 40 'Y,",IIS 
AGO All' 114 US, TODAY 

SOLD WITII TilE ELMES GUARAto.'TEE···FIRST CLASS MAn:RIAL AND WOllKMANSIIII' 

CHARLES F. ELMES ENGINEERING WORKS, 213 N. Morgan St., Chicago, U. S. A. 
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Vol. XI April 15. J9!O 1"0. 11 ------_._.-
Questions and Ans wers 

Q. Wh", is ":\G:\IA"? How m:my 
mncaroni manufa cturers :lrc members 
ami what arc the ath'anlagcs o f mem. 
gcrship ? 

A. The tcrlll ""GM'-\" consists of the 
initials of the organization of ,::rOCCr\' 

1ll:\IIUf,lf lunTs nflidn lh' known as Ih~ 
,hsodalcd r.rocc r~· ~Jallufaclurers of 
l\lIIcri ca . Ilt':Hlquartcrs :Ire in the 
Grayhar huilding. Scw York city. The 
adnllllag:l's of 1111'm!Jcrship therein arc 
mallY, \'aried and \·alllahl e. Our rc c
ords show that among the IlIcmhcr 
firm s :Ire tilt: foll owing lIIacaroni mallll. 
facturing companies : 

I\mcrirall IIc3ut y ~1 ;l c atoni Co. 
. ........ ...... . .... .. .. .. .. . .. ... .. ... I-.::ln 53 5 Cit)', Mu. 

Dirllling h:ulI lb(aruni Co. 
--_ ................. .. ....... Uirmingh:lITl, Ala. 

J ohn n. Clt.nt pa ( ( . ................. ( hi(;l&'o, 111. 
Tilt Crumeltt C ....... ~linnnpoli s , Minn. 
ForIUnt.Z en's a CO ............... ( hicago, 111: 
Foulds Millin &, Co ..... ............ ( hica&'o, 111 . 
Joliet ~Ia c:l roni CO ..... _ •.....•. __ Jolitl, III. 
J-\:e),slo nc ~1 :. cart1 ni ~ff l;C. Co. 

_ .. · .... ·· .. _···.· .................. _ ....... LeLanon, Pa. 
~Iinnuola ~l3caro lJi (o ... SI. Paul. Alinn. 
C. F. Mllcllcr Co ......... Jenc)' Cily. N. J. 
Peler Ross i & SOI1 ~ ........ Du.idwood. III . 
Skinnu Mfg . CO ..... _ ...... _ .. Omalla, Ncb. 
Tllaringcr ~Iarar() ni Cn ... ~lillIo'''lIk ct. Vi ii. 
A. Zc re~a 's Son ~ . '"c ..... Hrooklrn, N. Y. 

Q. In connection with the proposl'd 
'1I1\'('rti5in.: C.11111':li';l1 for macaroni prnd
IICI!! dn YUII cllllh'mplaic at!\'ertising in 
(arm juurnals ? What arc Ihe ad\'antagcs 
(o r increased consumption olTered by 
the rural cOllllllunities whi ch (arm 
journals claim to co \'er? 

A. The Ad\'ertising Trustees who 
will sUllervise the placing o( all ad-

"crtising afler consulting the Advisory 
Committee h,we not yet considered 
the mediums to be used. Just now 
their greatest concern is subscription 
pledges. Farm journals arc of the 
opinion that in the (arming cOllll11uni
ties there is a greater prospeci (or in
creased consumption of macaroni prod. 
ucts than in the cities becallse farmcrs 
consume more food in the home. eat . 
ing 3 square meals a day. Rarely do 
they patronize restaurants or delica
tessens. They further claim thilt the 
farm women ami girls nrc no t as much 
cnncl'rl1~d ahout their "waistline" as 
arc the city wOlllen and girls and (o r 
thnt reason cat more (reely of all foods. 

Q. Arc any of the railroads olTering 
Sllllllller excur!>ion rates to Niagara 
Falls and the east from Chicago and 
points west ? I am planning 10 attend 
the convention of the macaroni mak
ers in June and wish to take along the 
family. 

1\ . The Canadian National- Grnnd 
Trunk railway has already announced 
reduced rates to Niagara Fall s ani I 
points cast s tarting May 15 and good 
till Oct. 31. Regular (arc from Chi
cago to Niagara Falls is $18.06. Ex
cursion ratc fo r the round trip is $29.50. 
In all Jlrobability all the lcalling rail· 
roads will have the same inducemcnts 
to o lTer. 

nUILD PROFITS nr 
UNDERSTANDING 

U. S . Macaroni Manufacturers 
know and do make high-grade prod
ucts. 

Some sell their products profit
ably. Why shouldn't we all? 

How can Ihis be done? Weil-
l. Forgct your Competitors within 

the trade. 
2. Adopt an improved business 

allli salcs policy. 
3. Don'l he sati:.fied ,vith exchang

i,ig present customers ·-help creale 
new one!!. 

4. Cooperate intelligently with (cl
low manufacturers in trade promo
tion. 

5. nuild your business not (or 
VOl.UME ALONE-but ror PROF. 
ITABLE VOLUME, 

Learn how othcrs arc doing these 
things by hearing (rom their own lips 
their experience messages to be de
livered at the 1930 Conference o( our 
Industry at Niagara Falls, June 24 
to 26. 

,\i 

Cost Sheet- Form for Macaroni I================================, 
Manufacturers 

Syhmittcd by F. Patrono, President 
Independent Macaroni Co., Mount 

Vernon, N. Y. 

Fe XED ASSETS 
Real Eslate ....................................... . 
Machinery & Equipment ................. . 
Autonl0biles .................................... .. 
Furniture & Fixtures ................... . 
Total Fixed Assets ...................... .... . 

OTHER ASSETS " ......... , ...... " .......... . 

AMOUNT OF SEMOLINA 
USED IN 1929" ... ", ......... , ....... .. ......... . 

MANUFACTURING EXPENSE : 
Oil , .......... , ...... ,,,.,,, ........ , ...... , .. , .... ,., .. . 
Light. Heat & Power ..................... .. 
Freight ................................................... . 
i\fiscellaneous ...................................... .. 
\Vater ........................ ...................... .. 
HeJlairs ................................ : .................. . 
L.abor-\Vngcs ..................................... . 
Insurance ............. ................................ .. . 
Interest on Loans ....... ................ .. . 
Taxes Rcal E state ............................... . 
(or i( you don' t own building) 
Rent ............................... ; ................. . 

DEPRECIATION : 
Machinery & Equiplllent ......... .... ... . . 
Duildings ................... ............ ..... ..... . 

'ID~(INISTRATION & 
SELLING EXPENSE : 

COlnnlissiOIl ... _ .. : ......................... .... ...... . 
Office Salaries ................................ .. 
Sundries ...... ............... ............ ......... .. 
Printing & Sta tionery ..................... .. 
'felephone .. .......... .................... .......... .. 
AUlo Maintenance ........ .................... . 
O fficers Salaries & \Vagcs .................. . . 
Bad Dellts ..................................... ... . 
Ad"ertising ...................................... . 
State Franchise Tax ....................... .. . 
Legal Service ExJlense ........ .... ... .. 

DEPRECIATION: 
AutomoLiles .. .. .......... ..................... . 
Furniture & Fixtures ..................... . 

J( your merchandise is taken ill 
truckmen or express the expense \\ :1 
be charged to Manufactl;lring E xpen·\·, 

If your finished product is dclh'err, 1 
by truckmen, express or by (reight. 
this will be charged to the Admi ll j .. 
lration nnd Selling Expenses. 

WANT ADVERTISE:MENTS 

John J. Cavagnaro 
Engineer and Machinist 

Harrison. N. 1. U. S. A. 

Specialty of 

MACARONI MACHINERY 
Since 1881 

N. Y. Office & Shop 

From 

Amber Durum Wheat 
STRONG a1ld UNIFORM 
arId of a WONDERFUL 

COLOR 

For Quality Trade 

Crookston Milling Company 
CROOKSTON, MINNESOTA 

2;;·;7 Centre Street. N. y, 
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OUR PURPOSE, 

EDUCATE 
ELEVATE 

OUR OWN PAGE OUR MOTI'O. 
FI,., .. 

National Macaron.' Ma1IUfacturers 
Association 

INDUSTRY 

ORGANIZE 
HARMONIZE Local alld Sectiollal Macaroni Clubs TlI.n· · 

MANUFACTUREIl 

P. J. TIIARINQftn~f~l .. , WI", P,uld'DI 

0 , OUERRISI ht~';:b~ .. ~,~,.-;p;:.,...._'Vlc. P"ddcnI 

JlENRY MUELLER l.d.I'I;I,,. ODlur 
}tne, ell,. H. J. 

DR. D;o~i 11£0J.9W.~~~~U!::CI~fr:.f~."IIII" 

OFFICERS 1929-1930 

Splendid Cooperation Assures Success of 
Promotion Program 

By President Frank Tharinger 
Wilh Ihe 1"" S$i nl: C)f Iile milli on dolla r mark for our great nalional campaign, the success o f the )'Jararoni 1" '0.1."" . 

PfUIIIOl ilJ1I p, 'ugralll is assun'd '",'yulld any 'ilil'siion. 

The wholl ' i,uluslry e:1Il wdl lIe pruud of itself. TIle loyal clJopcnllion of the camll.1 ign Ir:uJers and c\'cry ,ull "'rilo' l 
10 the COllllp.1iJ,!1I h:15 Iwell marvc!ous, 10 So'y the It'as!. 

Plans arc ,,(- jllg' furnllllall'ti tu !aund, fUfmaUy the actual c:tl1lpilign of prtJlIlolion which will rcally put ollr prodUt:B 
the map and what is ilion' important alld l'c rtainly mure to the point. on the daily mel1u of thc nali on. Macal"Olli 
will be hruught ("rci llly In the ill lt'llliun of millions uf hnuscwi\'l:s all U\'er the nation. Wh at the Florist Industry has 
what Ihe LlundrYfl\\'Ilt'rs :11111 the Homc Fumishi ngs Industry ha\'e accomplished. this we CAN and WILL DO. 

TIlt' il1duslrr has I'l'SI)()l1Ilcd with almllst uncxpected unanimity. Reports constantly coming in froll1 the field I 
st'lIlati ves o f the Finance COlllmittec in 6 differ('nt districts inclit"ate the tagcr respon se c\'idenCl'd on the p.ut oj 
I1lcmh('fs of the industry, indudil1J: 1101 onl)' the manufactu rers o{ lIlacaroni products themsch'cs hut those who fumish 
wi lh stlpplil'S aliI I lIlachiucry, This, in Illy opi nion, will be bcyOJlf1 any douht 0111.' o( the mos l SllCl'(.'ss ful of all cO<'I."" :i , ~1 
ill tluslry 1Il0\'ellll'nt s. 

Tlll'rc will prohnLlr Ite SOIllC who will hesitate 10 join us in this gn'a t t'nterprise. It is the tluty of all of us to 
Ihese pt 'flJlle whalthe), arc l1IissiuJ.!- tu coll vince thelll that the time has come to forget old prejudic(,s, to DROP IN'nIIVIInI. 
U .. \L STYLE O F I'LAY AXil TAKE UP TEAMWORK, And it is most distinctly up to uS, not only for our 0\\'11 

and fur thc SUCI,:l'SS (I f till' 1Il00'ellll'lIt :IS a whole, but as a mark of f riendship to such memhers, 10 show them the 
of their "'",ys. 

I cmulOl praise too hiJ:hly the efforts of th e leadel'S in each of the 6 districts. They ha\'c takt.'n time they couil l i 
affo rd. in many l'ases. {mill Iln'ir fjW II busilll'ss 10 assure Ihe success of our Industry's n3tional ellUl'ational program. 
a l11allcr of fa .. t e\,eryom· who h:l s in any way helped ill putting across thc G mlpaign merils a lot o f credit and 
I give both frcdy. (or I simwdy (cd tha i c\'ery one has done a sJllcllI.lid piece o f work. 

Dut I would like til adll thi s wurd o f waminl!:, Let 's IIOt let the cxultation of our succcss so (ar blind us to Ihe 
that the joh is ju!.t slarlcll- that then' still is much to tlo. While one pcrscn or manufacturer r('main s outside of 
group. we sti ll ha\'e a task to lk" dorOl . It is quill.' C\'idellt tha t in Ihe coming stnlggle ab':linst he lle r established, 
industries wc willileell e\'ery uunce o( stn'ltg-th we can muster. Also quite apparent is the (act that the morc funds we, I 

Ihe J:realer will lJC 01:1' success, 

Let's kt'ep 0 11 as we ha\'e started. It's a big job. a job for all or us, Dut UPOIJ nur t:omiJillcd constructi\'e 
l'I'sts the future of our indust r~" 

The Secretary'll Column 

Three Good R~a.on. 
An ('minent a Ulhority all trade: associa

tillllS, their net'll and value to any in
dlt str~' , pUIS il thusly: 

urally lIleans to cut down varieties; 
To ST,\IIJLlZE - which broadly 

lI1e.1ns the lIIaintl'nance flf lai r prices; 
To STEHILIZE - which sensibly 

means eliminatiun of unfair practice. 

ed that neccss.uy 100% support 
p.ut o( many in the trade. 

Do You Know 
Any good reason WI·IY YOU I I 

not attend the National Conference 
your industry th:J year? 

The DATES are just riChl--)lJN I'. 
24-25·26. 1930. 

The PLACE is ideal-The 

MARIO TANZI & BROS., Inc. 
Presents 

The "FAULTLESS" 
SEA-- SHELL--DIE 

A Distinct Achievement . 
10 

Macaroni-Die-Making 

Equally Suitable for 
PRODUCTION and QUALITY 

FEATURES 
UNFAILING AT FAST DISCHARGED LOADS. 

SELF-CONTROLLED FOR AVOIDING "SPLIT" 
AND "CENTER-WAVED" SEA SHELLS. 

DEPENDABLE FOR CONTINUOUS OPERATION. 

See what lOme ef the most promlDeDt manronl manuracturers uy 
ahaul thla die, 

Chicago Macaroni Company of Cblcago,I1l1nols, writu: "We a re glad 
to IDfonn you thai 10 us It looka like a mysterioul piece of machinery, and 
the product obtained Irom Ihe Die II liO wonderful that we have put same 
OD lhe market UDder the name 01 RADIO MACARONI." 

A, Zertg,," Sons. be., of Brooklyn, New York, Willes: "It Iselvlng Vtry 
lood resultl, and we are well sarlsfted with It." 

Drooklyn Macaroni Co., Inc, of Brooklyn, New York, writes: "We find 
Jour "Sea SheU" l peclatlhe finest macaroni die which we have ba1 50 lar In 
our plantj both II 10 ingenuity and workmanship," 

The Quality of TANZI'S DIes Is Our Most 
Valuable Asset. the Clearest TrIbute to the 
Honor " lOur !'nst Growlnll Orll'lIIlzatJon. 

MARIO TANZI & BROS., Inc. 
348 Commercial St. 

BOSTON, MASS. I 1274 78th Street 
BROOKLYN. N. Y. 

There arc three "nifty" reasOlls why 
your industry and mine should have a 
well suppo rted a nd amply financecl lrnde 
aS5r.'Ciali oll : 

To STANDARDIZE - which nat-

All three of these " rea sons" have ever 
been forelllost in the minds o f Iho~ in 
charge of the affairs of the National 
Macaroni Mallufactur~rs ASSOCiation. 
They have not been attained to their 
(ullest ext~nt in this industry ~cause 
the organiz.tltion has never b~('n accord-

L Brock Hotel, Niagara Falls. I_~ ________________________________________ -I 

The NEED is urgent-Your bu"in,,', <

All Ty"..-AII S/:e.--For All Purpo ... -
ilSK FOR SIIMPLES 

CIRIEA TOIR ~I1ull MAIKIBIR 
o IF IF n N IE ][) n lE§ 

must have your a ttention. 

". 

-. 
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Under-Consumption-not 

Over-Production 
We believe that the program :of national advertising 
planned by the Macaroni Manufacturers will result 
in a better understanding of the value of macaroni 
products by the American housewife, and will pro
duce a substantial increase in the consumption of 
this imporcant food. 

Alban), 
Atlanlll 
Altoona 
UaltlmOfl~ 
Dolton 
Ullftalo 
Chlato 
Cincinnati 

Pillsbury Flour Mills Company 
"Oldut Miller. of Durum Whellot" 

Mlnneopoll •• U. S. A. 

Clenland 
DaUIl. 
Dennr 
Detroh 
III1o.Una· 
Indhmapolll 
Jacklon'fllle 
Kania. Glty. Mo. 

BRItNell Orflc.ES , 

LOl Anile'" 
Marquette 
Mempbl. 
MUwaukee 
NeYo'ark 
New lIann 
New OrlHQI 
Ntw York 

Okhlhoma City 
Omaha 
Philadelphia 
Pltuburllh 
Portland; Me. 
runland, Ore. 
Proyldence 
Richmond 

• •• ••• 

itochHler 
Saini Loul. 
Saint Paul 
San .·rancilco 
Scranton 
Sprlnll8eld 
Syntcule 
Waahlnaton 

o::~~XXX ':j;:o 
:0: SEMOLINA :: .... ". ,...;: . ... ~ .• ~:: 
.:.~~ ~ .. .. ~ ~ .. 

·::~{11)()1l~~:::· 
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